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BBenenne

«Public Relations in the contemporary world: Insight into Profession» - yueOnoe
nmocodre K YrIIyOJIGHHOMY KypCy WHOCTPAHHOTO (QHTIUHCKOTO) sI3bIKa HMEET IIEJIbI0
CUCTeMaTHU3alMi0 U 00oOIIeHHe MaTepuaiga [0 HCTOPUU Pa3BUTHUA CBS3EH C
OOIECTBEHHOCTHI0O B COBPEMEHHOM aHIJIOS3BIYHOM MHpe 1  (popMHpOBaHUS
KOMMYHHUKAaTHBHBIX HaBBIKOB.

JlanHoe ydeOHOe mocoOue MpeAHa3HAuYe€HO I CTYACHTOB-O0AaKalaBpOB BTOPOIO
Kypca (akynpTeTa KypHAIUCTUKA OYHON U 3a04HOU (opMbl 00yueHusi. OHO MOXKET ObITh
UCIIOJIb30BaHO B KAUECTBE OCHOBHOI'O CPEJICTBA OOYYEHMsI, COAEPHKAIIETO MPAKTUUECKUN
MaTepual Mo yriyoJIeHHOMY Kypcy U3y4eHHUs HHOCTPAHHOTO (aHTJIUIICKOTO) A3bIKA.

Hacrosimee mocoOue TMOCBSIIIEHO HWCTOPUU  Pa3BUTUS  CPEACTB  MAacCOBOM
UHpOpMalMu C JPEBHEWIIMX BpPEMEH [0 HAIUX JHEH, a Takke OCOOEHHOCTIM
(GYHKIIMOHUPOBAHMSI CBsi3el ¢ OOIIECTBEHHOCTHIO 3a pyOexoM. Bce mpencraBieHHbIE B
JAHHOM II0COOMM TEMbl CHA0XEHbl YNPAKHEHUSIMH M NPAKTUUECKUMHU 3aJaHUSMHU,
HEOOXOAUMBIMU ISl TPEHUPOBKY KOMMYHUKATHBHBIX HABBIKOB U YCBOEHMS MaTepuaa Io
naHHbIM TeMaM. [locobue Takke comepXUT maTepuan 00 OCOOEHHOCTSAX HANMUCAHHUS U

O(bOpMJ'ICHI/IH IIHCEM, cTaTe, PE3IOMCE, 3CCC Ha AQHTJIMMCKOM SI3BIKE.



1 History of the media

1. Read the proper names and say what you know about them. If they are
unknown for you, find some information in the text.

John Peter Zenger

Sir William Cosby

Thomas Paine

Benjamin Day

Joseph Pulitzer

William Randolph Hearst

2. Read and translate the text

History of the media

America's earliest media audiences were quite small. These were the colonies’ upper
class and community leaders - the people who could read and who could afford to buy
newspapers. The first regular newspaper was the Boston News-letter, a weekly started in
1704 by the city's postmaster, John Campbell. Like most papers of the time, it published
shipping information and news from England. Most Americans, out in the fields, rarely
saw a newspaper. They depended on travelers or passing townsmen for this news

When rebellious feelings against Britain began to spread in the 1700s, the first
battles were fought in the pages of newspapers and pamphlets. Historians consider the
birth of America's free-press tradition to have begun with the 1734 trial of John Peter
Zenger. Zenger, publisher of the New York Weekly Journal, had boldly printed stories that
attacked and insulted Sir William Cosby, the colony' unpopular royal governor.

Cosby ordered Zenger's arrest on a charge of seditious libel. As the King's
representative, royal governors had the power to label any report they disliked — true or
not — "libelous," or damaging to the government's reputation and promoting public
unrest. Zenger's lawyer, Andrew Hamilton, argued that "the truth of the facts" was reason
enough to print a story. The American jury agreed, ruling that Zenger had described
Cosby's administration truthfully.

Perhaps one of America's greatest political journalists was one of its first, Thomas

Paine. Paine's stirring writings, urging independence made him the most persuasive
5



"media" figure of the American Revolution against Britain in 1776. His pamphlets sold
thousands of copies and helped mobilize the rebellion.

By the early 1800s, the United States had entered a period of swift technological
progress that would mark the real beginning of "modern media." The inventions of the
steamship, the railroad and the telegraph brought communications out of the age of
windpower and horses. The high-speed printing press was developed, driving down the
cost of printing. Expansion of the educational system taught more Americans to read and
sparked their interest in the world.

Publishers realized that a profitable future belonged to cheap newspapers with large
readerships and increased advertising. In 1833 a young printer named Benjamin Day
launched the New York Sun, the first American paper to sell for a penny. Until then, most
papers had cost six cents. Day's paper paid special attention to lively human interest stories
and crime. Following Day's lead, the press went from a small upper class readership to
mass readership in just a few years.

It was a time that shaped a breed of editors who set the standard for generations of
American journalists. Many of these men were hard-headed reformers who openly sided
with the common man, opposed slavery and backed expansion of the frontier. They
combined idealism with national pride, and their papers became the means by which great
masses of new immigrants were taught the American way of life.

Competition for circulation and profits was fierce. The rivalry of two publishers
dominated American journalism at the end of the century. The first was Joseph Pulitzer
(1847—1911), a Hungarian immigrant whose Pulitzer prizes have become America's
highest newspaper and book honors. His papers, the St. Louis Post-Dispatch and the New
York World, fought corporate greed and government corruption, introduced sports
coverage and comics, and entertained the public with an endless series of promotional
stunts. By 1886 the World had a circulation of 250,000, making it the most successful
newspaper up; to that time.

The second publisher was William Randolph Hearst (1863-1951), who took
Pulitzer's formula to new highs — and new lpws — in the San Francisco Examiner and

the New York Journal Hearst's brand of outrageous sensationalism was dubbed "yellow
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journalism" after the paper's popular comic strip, "The Yellow Kid." Modern media critics
would be horrified at Hearst's coverage of the Spanish-American War over Cuba in 1898.
For months before the United States declared war, the Journal stirred public opinion to
near hysteria with exaggerations and outright lies. When Hearst's artist in Cuba found no
horrors to illustrate, Hearst sent back the message:

"Please remain. You furnish the pictures and I'll furnish the war."

Pulitzer and Hearst symbolized an era of highly personal journalism that faded early
in this century. The pressure for large circulation created one of today's most important
press standards: objective, or unbiased, reporting. Newspapers wanted to attract readers of
all views, not drive them away with one-sided stories. That meant editors began to make
sure all sides of a story were represented. Wider access to the telephone helped shape
another journalistic tradition: the race to be first with the latest news.

The swing to objective reporting was the key to the emergence of The New York
Times. Most journalists consider the Times the nation's most prestigious newspaper.
Under Adolph S. Ochs, who bought the paper in 1896, the Times established itself as a
serious alternative to sensationalist journalism. The paper stressed coverage of important
national and international events — a tradition which still continues. Today the Times is
used as a major reference tool by American libraries, and is standard reading for
diplomats, scholars and government officials.

The New York Times is only one of many daily newspapers that have become
significant simpers of public opinion. Among the most prominent are The Washington
Post, the Los Angeles Times, the Boston Globe, and the Christian Science Monitor. The
Miami Herald, for instance, responded to the needs of its city's influx of Spanish-speaking
residents by presenting extensive coverage of Latin America and printing a separate
Spanish edition. Satellite technology has made possible the first genuinely nationwide
newspapers — from the sober, thorough business paper, the Wall Street Journal, to the
bright colors and personality orientation of USA Today.

Another recent phenomenon is the proliferation of supermarket tabloids, weeklies
sold chiefly at grocery store check-out lines. Although they look like newspapers, these

publications carry little hard news and stress items about celebrities, human interest stories
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about children and pets, and diet and health tips. The leading tabloid, the National
Enquirer, claims a circulation of more than 4,000,000.

The total number of daily newspapers in the United States is shrinking — from 1748
in 1970 to 1,642 in 1988. In 1923, there were 503 communities with more than one daily
newspaper. By 1988, only 49 cities had more than one paper. There are several reasons for
this trend. The movement of people from cities to suburbs led to the demise of some city
dailies and the creation of weekly suburban newspapers that emphasized local community
happenings and drew revenues from local advertisers. And members of busy households in
which both husband and wife worked outside the home found they had less time to read
and often stopped buying an afternoon newspaper. But the most important reason was
probably the growing popularity of television. While newspapers are read in 62 million of
the nation's 91 million households, 98 per cent of all American homes are equipped with at
least one television. And a Roper Organization poll found that 65 per cent of Americans
use television as their primary source of news. Since newspapers cannot report the news as
quickly as radio and television, many papers have changed their emphasis, concentrating
on features, personality profiles and in-depth news analysis rather than fast-breaking
headline stories.

3. Translate and transcribe the following words, learn them by heart. Find the
sentences where they were used and write them out.

Audience, to afford, postmaster, rebellious, pamphlet, to attack, to insult,
representative, to label, reputation, lawyer, political, to urge, persuasive, telegraph,
communication, expansion, profitable, advertising, frontier, idealism, circulation, rivalry,
outrageous, sensationalism, “yellow journalism”, exaggeration, prestigious, significant,
satellite technology, celebrity, tabloid, suburban, emphasis.

4. Fill in the gaps using the words from the given below. Change the form if
necessary.

Suburban, celebrity, “yellow journalism”, pamphlet, telegraph, postmaster,
prestigious, advertising, satellite technology, circulation.

1. When ... was invented, communication was changed forever.

2. The newspapers, that contain news about celebrities are called ..



3. Publishers quickly realized the profit of ... and increased it.

4. John Campbell was a ... in Boston, who started the first regular newspaper.

5. The most important factor in getting profit from a newspaper is its ...

6. News about ... and politicians always attracted the public attention.

7. The development of computers and ... brought the media to a new level.

8. The local community events which are of small importance for city-dwellers are
published in ... newspapers.

9. Time 1s considered the most ... newspaper of all times.

10. In 1700s the battles based on the rebellious feeling against Britain brought to life ...
on pages of the newspapers.

5. Find the English equivalents for the following phrases:

Jlupep oOmuH, wHGOpPMAIHAS O TOCTaBKe, OYHTAPCKHUM TyX, OMTBBI HA CTPaHMUIIAX
ra3er, Tpaaulus CBOOOJHOW mMpecchl, KOPOJEBCKUM T'yOEpHATOp KOJOHUHU, aApPECT IO
OOBHUHEHHUIO B KJIEBETE, HAKJIEUTHh JIIOOOW SIPJBIK, BPEAUTh pemyTalud rydoepHaropa,
COJICHCTBOBATh MPOSIBICHUE OOIECTBEHHOTO HEJAOBOJIBCTBA, MPABIUBO OMNHUCHIBATH,
B3BOJIHOBAHHbIE  CTaThbH, MPOAABATHCA MHOTOTBICSHBIM  THPAXKOM, IMOJOTPEBATH
BO3MYILIEHHE, OBICTpOE TEXHOJIOTHMYECKOe pa3BUTHE, CHIDKATh CTOMMOCTb II€YaTH,
YBEJIMUUBATH KOJUYECTBO PEKJIAMBI, BBIITYCKATh ra3eThl CTOMMOCTBIO | MEHHH B MPOJAXKY,
NpUBJIEKAaTh BHUMAHHE K HEBBIMBIIUJICHHBIM HMCTOPHUSAM U MPECTYIUICHUSM, HACTOSIINE
pedopMaTopsl, BHICTYNaTh MPOTUB pabCTBa, BHEAPATH B Il€UYaTh HOBOCTH O CIOPTE,
KOMUKCBI, CMECTUTb aKIICHT.

6. Match the definitions with the words

Rebellious a) having or bringing prestige
Persuasive b) competitions
Profitable c) a famous person, especially in

the business or entertainment

Rivalry d) having the power to influence
others into believing or doing what one

wishes




Prestigious e) disobedient and hard to control

Celebrity f) producing or resulting in

advantage

7. Answer the questions.
. Why did the news spread slowly in America’s first colonies?
. What was the first regular newspaper? Who was the editor?
. Who were the greatest America’s political journalists of the XVIII century?
. How did the swift technological progress influence the press?
. Why did the publishers increase advertising?
. Why was William Randolph Hurst considered a prominent publisher?

. Why has the New York Times become one of the most significant newspapers?

0 NI O W B WD =

. What are the reasons of the shrinking number of newspapers in the USA?
8. Say how these dates are connected with the history of the media.

. 1704

. 1734

. Early 1800

. 1833

. 1896

. 1988

AN L B WD

9.Translate the following phrases. Pay attention to the use of prepositions. Find
the sentences where they were used in the text and read them out.
On a charge for
To depend on smb for smth
To enter _ a period
To belong to
To pay attention to
To fight _ government corruption
To be horrified at smth

The reason for smth
10



To be equipped with smth
10. Fill in the prepositions.
. He depends ... his journalists ... the latest news coverage.
. A famous politician was arrested ... a charge ... bribery.
. In 2000 the media entered ... a period of information technologies.
. In the XIX century the public’s view belonged ... the cheap newspapers.
. It’s important to pay special attention ... lively human interest stories and the crime.
. St. Louis Post-Dispatch fought ... corporate greed and government corruption.

. Media critics often are horrified at the amount of crimes coverage in most newspapers.

0 N O B WD

. The reason ... most of the publication trends in journalism are connected with money
and celebrities.
9. Practically every home is equipped ... at least one TV set.

11. Read the quotations, translate and comment on them.
Start your phrase with:
Example:” Joseph Pulitzer, who introduced the techniques of “new journalism”, said.:...”
Find some information about the personality if necessary.
Joseph Pulitzer (1847-1911)
“An able, disinterested, public-spirited press, with trained intelligence to know the right
and courage to do it, can preserve that public virtue without which popular government is
a sham and a mockery”.
William Randolph Hearst (1863-1951)
“Don't be afraid to make a mistake, your readers might like it”.
Benjamin Day (1810-1889)

“Well, I want you to know how much I appreciate this. Really”.
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2 The press in the Roman Empire and in medieval Europe

1. Read the proper names and titles and say what you know about them. If they

are unknown for you, find some information in the text.

Julius Caesar

Richard Fawkes

Acta Diurna

The Venetian Republic

The Mercurius Gallobelgious

Herald

Express

Observer

Guardian

Standard

Argus

2. Read and translate the text

The Roman Empire. The urge to inform the public of official developments and
pronouncements had been a characteristic of most autocratic rules. This urge was fulfilled
in ancient Rome by the Acta Diurna ("Daily Events"), a daily gazette dating from 59 BC
and attributed in origin to Julius Caesar. Handwritten copies of this early journal were
posted in prominent places in Rome and in the provinces with the clear intention of
feeding the populace with official information. The Acta Diurna was not, however,
restricted to proclamations, edits, or even to political decisions taken in the Roman Senate,
the actions of which were reported separately in the Acta Senatus (literally "Proceedings
of the State"). The typical Acta Diurna might contain news of gladiatorial contests,
astrological omens, notable marriages, births and deaths, public appointments, and trials
and executions. Such reading matter complemented the usual fare of military news and
plebiscite results also given in the Acta Diurna and presaged the future popularity of such
newspaper filler and horoscopes, the obituary column, and the sports pages.

Medieval Europe. In Europe, the impetus for regular publications of news was

lacking for several centuries after the break up of the Roman Empire. The increased output
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of books and pamphlets made possible by the development of the printing press in the 16th
century did not include any newspapers, properly defined. The neatest form was the
newssheet, which was not printed but handwritten by official scribes and read aloud by
town criers. News was also contained in the news pamphlet, which flourished in the 16th
century as a means of disseminating information on particular topics of interest. One such
pamphlet, printed in England by Richard Fawkes, and dated September 1513, was a
description of the Battle of Flodden Field. Titled "Trew Encountre", this four-leaved
pamphlet gave an eyewitness account of the battle together with a list of the English
heroes involved. By the final decade of the 15th century, publication of newsbooks was
running at more than 20 a year in England alone, matching a regular supply on the
Continent. Authors und printers escaped official censorship or penalty by remaining
anonymous or cultivating a certain obscurity for it took a long time before the pamphlets
came to the attention of the authorities. In any case the topics most frequently chosen for
coverage - scandals, feats or heroism or marvelous occurrences — were mainly
nonpolitical and could not be regarded as a threat to the powerful. Governments in various
Countries were already in the vanguard of news publishing for propaganda purposes. The
Venetian republic set a precedent by charging an admission fee of one gazeta (3/4 — three
fourths of a penny) to public readings of the latest news concerning the war with Turkey
(1563), this recognizing a commercial demand for news, even on the part of the illiterate.
The term gazette was to become common among latest newspapers sold commercially.
Another popular title was to be Mercury (the messenger of the gods). The Mercurius
Gallobelgicus (1588—1638) was among the earliest of a number of periodical summaries
of the news that began to appear in Europe in the late 16th century. Newspaper names like
Mercury, Herald and Express have always been popular, suggesting the immediacy of
freshness of the reading matter. Other names, such as Observer, Guardian, Standard and
Argus stress the social role played by the newspapers in a democratic society. Newspaper
development can be seen in three phases: first, the sporadic forerunners, gradually moving
towards regular publications; second, more or less regular journals but liable to

suppression and subject to censorship and licensing, and, third, a phase in which direct
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censorship is abandoned but attempts at Control continue through taxation, bribery and
prosecution. Thereafter, some degree of independence has followed.
3. Translate and transcribe the following words and expressions, learn them by
heart. Find the sentences where they were used and write them out.
Pronouncement, handwritten copy, to restrict, proclamation, appointment, to
compliment, development, printing press, newssheet, to disseminate, eyewitness account,
final decade, to escape censorship, to remain anonymous, a threat to the powerful, to be in
the vanguard of news, to set a precedent, to charge an admission fee, to recognize a
commercial demand for news, illiterate, title, periodical, regular publication, to abandon,
bribery.
4. Fill in the gaps using the words from the given below. Change the form if
necessary.
Development, eyewitness, to compliment, bribery, to remain anonymous,
proclamation, final decade, to set a precedent, illiterate, periodical.
1. The readers could meet with an ...account of the battle in “Trew Encountre”.
2. The news about the war with Turkey ... : the gazette was charged an admission fee for
reading the news.
3. The Acta Diurna accepted ... and also published the news about the political decisions
in the Roman Senate.
4. The 16™ century invention of the printing press made the ... of the books very quick.
5. Even the ... people in Venice had a great desire to know the latest news.
6. In the 16™ century there were very few ... newspapers that published the summaries of
the news.
7. The usual news ... the information about the births and deaths, notable marriages and
public appointments.
8. The control over the newspapers was taken by means of taxation, ... and prosecution.
9. Many authors remained ... in order to avoid punishment and pursuit.
5. Find the English equivalents for the following phrases:
ExxenHeBHass raszera, 3HA4YMMble MECTa, YETKOE HaMEpEHHUE, TMOJIUTHYECKUE

peuiCHus, IMOCAWHKU TJIaauaTopoOB, pacian Pumckoii HMIICpUH, TOPOACKHUEC TIJialiaTau,
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IMpouBCTaJI B 16 BCKEC, CBHACTCILCTBA OYCBHUALIA, n30erathb HOCH3Ypbl MW HaKa3aHWs,

qyJIeCHOE COOBITHE, YTPO3a BIACTbUMYILIUM, KOMMEPUYECKHI CIPOC HA HOBOCTH, CBEKECTh

1 aKTYaJIbHOCTb MaTCpHrajia JJjisd YTCHU.

6. Match the definitions with the words.

Aristocratic a) without any name
acknowledgement, whose name is
unknown

Ancient b) a person appointed or elected to
an office, or charged with certain duties

Prominent c) unable to read or write,
demonstrating no or little education

Gladiatorial d) dating from a remote period,
being old in wisdom or experience

Regular e) standing out so as to be seen
easily, conspicuous, particularly
noticeable

Official f) having the manners, values or
qualities, associated with the high class
people;

Anonymous g) connected with gladiators or
with their combats

Illiterate h) characterized by fixed principle,

recurring at fixed times, periodic

7. Answer the questions.

1. What is the country where the first press appeared?

2. What was the first handwritten journal?

3. Which news was described in the Acta Diurna?

4. Did the Acta Diurna describe only social news or military news as well?

5. What was the reason of the break up of the news regular publication?

15



6. Was the newssheet a written or printed copy?
7. What was a news pamphlet?
8. What was “Trew Encountre™?
9. How did most authors escape censorship in the Middle Ages?
10. What gazette did the Venetian republic charge a fee for?
11. What were most popular titles for the gazettes?
12. Why was the term “gazette” used instead of a “newspaper”?
13. What are the three phases of newspaper development?

8. Translate the following phrases. Pay attention to the use of prepositions.
Find the sentences where they were used in the text and read them out.
To date from (59 BC)
To attribute in origin to smb
To contain news of contests
The impetus for smth
A means of disseminating information
On particular topics of interest
An account of the battle
In any case
A degree of independence

9. Fill in the proper prepositions.
1. The archaeologists found a clay plate, dating ... 30 BC, but concluded that it was a fake.
2. The earliest gazette attributed ... origin ... Julius Caesar.
3. An ancient gazette contained news ... notable marriages, public appointments and trials.
4. The impetus ... regular publications was lacking due to several reasons.
5. A gazette was a means ...disseminating information written in a form of a pamphlet.
6. Only the news ... particular topics ... interest, such as politics, battles, marriages could
appear in the medieval gazette.
7. “Trew Encountre” countained an account ... the battle and the list of heroes involved.
8. ...any case the topics for publications were more or less similar: scandals, heroism or

marvelous occurrences.
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9. In the Middle Ages the degree... independence in the press was high due to the fact that
many authors were anonymous.

10. Comment on the following quotations:

Albert Camus (1913-1960)

“A free press can of course be good or bad, but, most certainly, without freedom it
can never be anything but bad... Freedom is nothing else but a chance to be better,
whereas enslavement is certainly of the worse”

Thomas Jefferson (1743-1826)

“The press is the best instrument for enlightening the mind of man, and improving

him as a rational, moral and social being”.
Franklin D. Roosevelt
“If in other lands the press and books and literature of all kinds are censored, we

must redouble our efforts here to keep them free”.

17



3 Books

1. Read and translate the text.
Books

Despite fears that the so-called electronic media — especially radio, television, and
videos — might damage book publishing, the opposite seems to be true. Book sales since
the introduction of television have increased considerably, well beyond the increase in
population. In fact, the U.S. leads in the number of books read per capita. These books
range from the most recent best seller or biography to histories, gardening and cookbooks,
or technical volumes and encyclopedias. Several reasons have been offered to account for
this fact. First, American schools have traditionally stressed and tried to develop a "love of
reading", to make it a habit. This general educational emphasis has been successful. One
notes how many people are reading hooks — not only newspapers or magazines — in city
buses, airports, during: lunch breaks, or on the beach. Secondly, public libraries have
always been very active in communities throughout the country. Here, too, the general
policy has been to get books to people rather than to protect the books from people. A
favorite way of raising money for libraries is to have thousands of used books donated by
the community and then to have a book sale ("Any five for $11"). The money made in this
fashion goes to buy new books for the library. Such popular community fund-raising
activities also increase the feeling among people that the library is theirs. The third and
probably most important reason is that there are no laws which protect book sellers or fix
prices. Anyone can sell new and used books at discount and sale prices, and just about
everyone does. Very early, books were sold every where, in drug stores and supermarkets,
department stores and 24-hour shops, through book clubs and by colleges, as well as in
regular book stores. Many university book stores are student-owned and run. They operate
on a nonprofit basis, that is, all profits go towards keeping the prices of books down, for
paying the student employees, and often to support student scholarships and other
financial aid. Then, there are the large "paperback supermarkets™ located in most shopping
centers, which sell mainly paperback books on a variety of subjects. These, too, have done

a great deal to keep the book trade healthy and growing. Nationwide radio and television
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shows, new movies, and filmed versions of books have often helped to create spectacular
book sales.

2. Transcribe and translate the words below.

Television, per capita, considerably, to range, biography, technical, encyclopedia, to
account, emphasis, magazines, throughout, to increase, law, discount, to operate,
nonprofit, employees, to support, scholarship, financial, aid, variety, trade, healthy,
growing, nationwide, version, to create, spectacular.

3. Find in the text the English equivalents of the following words and
expressions and read them out.

[lpomakxa KHUT, YBEIWYEHWE HACENEHWS, Ha OyIly HaceleHus, Ouorpadus,
SHUUKIIONEAMS, TPaJAMIIMOHHO, O0Opamark 0co00e BHUMAaHHWE, KHUTH CO CKUAKOM,
CylepMapKeThl, TJe TMPOJAOTCS KHUTH B OyMaxXHOM mepermiere, 3S(QexkTuBHBIC
pacnpoaxu KHUT.

4. Fill in the gaps using one of these words.

1. These books... from the most recent best seller or biography to histories.
2. Several reasons have been offered to ... for this fact.
3. A favourite way of raising money for libraries is to have thousands of used books ... by
the community and then to have a book sale.
4. Anyone can sell new and used books ... and sale prices.
5. Then there are the large ... located in most shopping centers.
(range, to account, donated, at discount, paperback supermarkets)
5. Fill in the prepositions.
1. In fact the U.S. leads ... the number of books per capita.
2. Several reasons have been offered to account ... this fact.
3. A favourite way of raising money for libraries is to have thousands of used books
donated ... the community and then to have a book sale.
4. Then, there are the large “paperback supermarkets” located ... most shopping centers,
which sell mainly paperback books on a variety of subjects.
5. Secondly, public libraries have always been very active ... communities ... the country.

(in (3), by, for, throughout).
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6. Read the definition and say it in one word
1. The people who live in an area.
2. To give something such as money or goods to an organization, esp. to a school, hospital,
political party.
3. A reduction in the price of smth.
4. Money that you make by selling smth., or from your business especially the money that
remains after you have paid all your business costs.
5. Someone who is paid regularly to work for a person or an organization.
6. Extremely impressive.
7. In all parts of a country.
A collection or number of people, things, ideas ets. that are all different from one another.
(community, donate, discount, profit, employee, spectacular, nationwide, variety)
7. Prepare 3 sentences in Russian with the words from ex.5 for your group
mates to translate
8. Answer the following questions
1. Why have the books sales increased considerably since the introduction of television?
2. What is the range of books which are read by people?
3. What are the principal reasons of the increase of reading?
4. What do you know about new American system of development of “love of reading”? Is
it successful?
5. Do libraries take an active part in the development of “love of reading”?
6. What can you say about the laws which protect book sellers or fix prices? Are they
necessary in your opinion?

7. What 1s the basic role of mass media in the books’ sale?
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4 Magazines

1. Read the proper names and titles and say what you know about them.

If they are unknown for you, find some information in the text.

National Geographic

Reader’s Digest

Cosmopolitan, Vogue

Time

Newsweek

Scientific American

Psychology Today

U.S. News and World Report

The Atlantic Monthly

Harvard Educational Review

Saturday Review

The New Republic

National Review

Foreign Affairs

Smithsonian

The New Yorker

2. Read and translate the text

There are over 11,000 magazines and periodicals in the United States. More than
4,000 of them appear monthly, and over 1,300 are published each week. They cover all
topics and interests, from art and architecture to tennis, from aviation and gardening to
computers and literary criticism. Quite a few have international editions, are translated into
other languages, or have "daughter" editions in other countries. Among the many
internationals are National Geographic, Reader's Digest, Cosmopolitan, Vogue, Time,
Newsweek, Scientific American, and Psychology Today.

The weekly newsmagazines — the best known are Time, Newsweek, and U.S.
News & World Report — serve as a type of national press. They also have considerable

international impact, above all Time. This newsmagazine appears each week in several
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international editions. There are some for various parts of the United States, for the Far
East, for Australia, for Europe, and so on. Time claims that although the advertising
changes in each edition, the content remains the same internationally. This is not quite
true: in the U.S. editions, for instance, there is no section called "European Notes." In any
case, no other single news publication is read so widely by so many people internationally
as 1s Time.

There are two other reasons why Time has such international influence. First,
several other newsmagazines were modeled on Time. Among these are the leading
newsmagazines in France, Germany, and Italy. Secondly, Time also sells news, news
features, interviews, photographs, graphics, and charts to other publications throughout the
world. Feature stories that first appear in Time are therefore echoed in many other
publications in many other countries.

The newsmagazines are all aimed at the average, educated reader. There are also
many periodicals which treat serious educational, political, and cultural topics at length.
The best known of these include The Atlantic Monthly, Harvard Educational Review,
Saturday Review, The New Republic, National Review, Foreign Affairs, Smithsonian,
and, of course, The New Yorker. Such widely read periodicals, along with the hundreds of
professional journals, provide a broad and substantial forum for serious discussion. Again,
a lot of what first appears in these publications is often reprint internationally or in book
form. Many of the long The New Yorker essays, for example, have later appeared in
shortened form in publications such as England's The Observer Magazine or Germany's
Die Zeit.

There is a strong market for such serious publications. National Geographic has an
average circulation of over 10 million, Consumer Reports some 3 million, Smithsonian
(published by the Smithsonian Institution in Washington D.C.) over 2 million copies,
Scientific American (U.S. edition) over 700,000, and Saturday Review - and The New
Yorker over half a million each. More popular and less demanding publications, such as
Family Circle, Woman's Day, or National Enquirer, of course, have a huge readership and

sell over 4.5 million copies of each issue. Altogether, there are about 60 magazines in the
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United States that sell over 1 million copies per issue each, and roughly the same number
with more than 500,000 copies per issue.

3. Translate and transcribe the following words and expressions, learn them by
heart. Find the sentences where they were used and write them out.

Magazine, periodical, to publish, topic, criticism, edition, weekly, considerable,
1mpact, various, to claim, content, for instance, single, reason, influence, leading, graphics,
throughout, to echo, average, political, substantial, discussion, essay, to shorten,

publication, circulation, to demand, readership, issue.

4. Fill in the gaps using the words from the given below. Change the form if
necessary.

Daughter edition, to claim, average, discussion, publication, issue, various, content,
edition, criticism.

1. Many international newspapers and magazines have ... in different countries of

the world.

2. The editors ... that the topics of the articles remain the same rarely, but the

general idea of the magazine never changes.

3. The magazines for women are aimed at an ... woman, depending on her style of

life only.

4. Professional journals provide the readers with the field for serious ... about the

topics of interest: business, finance, politics or other.

5. The ... of the story about a poor African family was banned because of the false

facts: the journalist opened his secret to his colleague and then the truth was

discovered.

6. Every ... of this magazine contains information about the celebrities, popular

movies, music and other information.

7. You can’t judge a person by the type of the magazine he buys from time to time:

people change their mind often and choose ... subjects.

8. He never liked the ... of popular magazines, in fact he considered it all waste of

time and money.
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9. If you want to be in staff of ... of a popular newspaper, you should know at least

two foreign languages and be a skillful journalist.

10. Few editors can stand ...: they can follow the advice of journalists of a higher

rank or their experienced colleagues.

5. Match the definitions with the words.

Digest a) a form of communication, used
to encourage the audience to continue
using the product or to try it

Advertising b) the duplication of information

Section c¢) a daily periodical

Interview d) a division of chapter or
document

Journal e) a variety of systems where the
parties are encouraged to exchange

Publication f) a condensed collection of
writings

Market g) an act of making content
available to public

Copy h) a conversation between two
people in order to obtain information

6. Answer the questions.

1. Do the newspapers differ, depending on how often they are issued? What is the reason

for this division?

2. What topics do the American newspapers cover?

3. Are they national American editions?
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4. What means “daughter” edition? Do Russian newspapers or magazines have such
editions?
5. What are the most famous American newsmagazines?
6. What kind of impact does Time have? Does it have any “daughter” editions?
7. What can you say about the content of Time?
8. Is this newspaper the same all over the world?
9. Are there any reasons for such influence of Time?
10. Where does it have its copies?
11. What is the usual reader of the newsmagazines?
12. What do the professional periodicals provide?
13. Do the articles from these newsmagazines appear in any other form?
14. What is the usual circulation for these newsmagazines?

7. Translate the following phrases. Pay attention to the use of prepositions.
Find the sentences where they were used in the text and read them out.
To translate into a language
To be modeled on Time
To be aimed at the average reader
To provide a forum for serious discussion
To sell over 1 million copies per issue

8. Fill in the proper prepositions.
1. According ... the statistics, most European magazines were modeled... time.
2. All newspapers have their own readers: ... example, Cosmopolitan is aimed ... a
fashionable single woman.
3. Cheap newspapers sell ... million copies daily.
4. Most international editions are translated ... foreign languages ... order to provide the
reader ... the most important information worldwide.
5. Such serious periodicals as New Yorker or Time provide a forum ... serious discussions

... the eternal problems ... economics, finance, politics and culture.
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9. Comment on the following quotations:

Find out who the quotes’ authors are and be ready to share the information with
your groupmates. Pay attention to some useful formulas in Exercise 10 used when
contrasting your ideas, guessing, disagreeing and saying ‘“No”’ nicely.

Richard Stengel

“They are learning while they are doing which is how young people are learning
today, and I think it’s a fantastic place for them”.

David Remnick

“98% of the people who get the magazine say they read the cartoons first -- and the
other 2% are lying”.

“What stores are around, what stores aren't around, what advertisers want to
present as an ideal woman or man, passing prejudices, things that you would never say
now that you could say then”.

Chris Johns

“We want you to find stories that are relevant, [that] you can apply directly to your
life. Surprising, in-depth, contextual stories that help us make good decisions about the
future”.

Kate White

“We try not to be all things to all women. You'll never find anything about babies in
our magazine, except what a single reader might be interested in.”

10. Useful Formulas

Saying 'No' Nicely

Sometimes you need to say no when someone makes a suggestion, offers something
or asks you to do something for them. Of course, saying just 'no' can be rather rude. Here
are some of the most common ways to say 'no' nicely - or at least not rudely.

Would you like to see a film tonight?
I'm afraid I can't go out tonight. I've got a test tomorrow.
Sorry, but I don't particularly like Chinese food.

I'd really rather not take a walk this afternoon.
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Would you like to come to the museum with us?

Thank you, but it's not my idea of a fun afternoon out.

Let's go for a drive

Sorry, I'm not really fond of driving for the fun of it.

Why don't you stay the night?

That's very kind of you, but I really have to get back to the city.

NOTE: Notice how we often say 'thank you' in some way before refusing the offer.
When someone makes an offer it is polite to first thank that person and then say no, often
offering an excuse for not wanting or being able to do something. Just saying 'no' is
considered very rude behavior indeed!

Disagreeing

Here are a number of useful phrases used when disagreeing or expressing another
opinion. Notice that a number of these expressions employ the first or second conditional.
I wouldn't do that. I would...

But if we...

I'm afraid I have to disagree with you.
Don't get me wrong, ...

Even so, if...

Don't forget that...

Very true, but...

Examples:

I wouldn't do that. I'd speak to the teacher first and see what she says.
But if we don't make those investments, we'll risk losing market share.
Don't get me wrong, I just think we should look at some other options before making a
decision.

Even so, if we change classes this late, we might not get a passing grade.
Don't forget that you still need to finish all your homework BEFORE you can do that.

Very true, but we still need to get the garden in shape before building a new deck.
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Contrasting Ideas

There are a number of formulas used when contrasting ideas in English. Here are
some of the most common:

We'd love to stay for dinner, but we have got to get going.

They decided to stay in the area, in spite of their problems with the local residents.
Despite the difficulties of a long journey, Peter decided to visit India.
Getting a good job is hard work, however, most people eventually find one with patience.

There were a number of people who came, although the hotels were not equipped to

handle them all.
Formula Example Explanation
main statement, but I'd really like to Use a comma or semi
contrasting statement come to the film, but I|colon (;) with 'but'. 'But' is
have to study tonight. the most common way to
show contrasting ideas.
main statement, in They continued on Use 'in spite of' plus a
spite of contrasting | their journey, in spite of | noun, noun phrase or gerund

statement OR in spite of | the pouring rain.

contrasting statement, main

statement
main statement, They continued on Use 'despite' plus a
despite contrasting | their journey, despite the | noun, noun phrase or gerund

statement OR  Despite | pouring rain.

contrasting statement, main

statement
main statement, We wanted to buy Use 'although' with a
although contrasting | a sports car, although we | subject and a verb.

statement OR Although | knew that fast cars can be
contrasting statement, main | dangerous.

statement
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Guessing

There are a number of ways to guess in English. Here are some of the most

common:

. I'd say he's about ready to quit his job.

. It might need some oil.

. He could be in the garden.

. It looks like a miniature motor.
. Perhaps he needs some time off work.
. Maybe they want to come and visit this summer.

. It's difficult to say, but I'd guess that it's used for cleaning house.

. I'm not really sure, but I think they enjoy hiking in the mountains.

Formula

Form

I'd say he's about ready to quit his

Use T'd say' an independent clause.

job.
It might need some oil. Use 'might' the base form of the verb.
He could be in the garden. Use 'could' the base form of the verb.
It looks like a miniature motor. Use the verb 'look like' a noun.
Perhaps he needs some time off Begin the sentence with 'perhaps'.
work.

Maybe they want to come and visit

this summer.

Begin the sentence with 'maybe’.

It's difficult to say, but I'd guess

that it's used for cleaning house.

Use the phrase 'It's difficult to say,

but I'd guess' an independent clause.

I'm not really sure, but I think they

enjoy hiking in the mountains.

Use the phrase I'm not really sure,

but I think' an independent clause.
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5 Tomorrow’s journalism new technology, new ethics?

Jay Black

In the following selection, Jay Black ponders the ethical implications of new
communication devices like mini-cams and portable VDTs, which may shift gatekeeping
decisions into the hands of younger field reporters and so mitigate against careful decision
making on the part of new staffs. Will newsrooms, as they adapt to more sophisticated
communication technology, attract journalists who are less committed to factual reporting
than they are to the style, glamour, and gimmickry of the profession in "this neovideo
age"? Jay Black is chairman of the Department of Journalism at the University of
Alabama. One ramification of the communications revolution we rarely hear discussed,
but one we would do well to consider, is that the drastic alterations in how we
communicate with each other in the future may quite possibly revolutionize the very
definition of what it means to be a journalist. At base, some important ethical questions are
raised. VDTs [video display terminals] and mini-cams are standard equipment for today's
journalists. Satellite dishes adorn nearly every news outlet, print or electronic. Novel and
intriguing in their own rights, they are merely the outward signs of a revolutionary system
that will soon link almost all of us, everywhere, in a gargantuan electronic and
computerized global village. Buck Rogers telecommunications devices are becoming
increasingly commonplace in American and European homes. Satellite and cable-fed
messages are now being received on microcomputers interfaced with television screens
and printers. Dow Jones, Knight-Ridder, Warner-Amex, and other media companies are
experimenting with two-way interactive systems that allow instantaneous and customer-
controlled delivery of news, information, entertainment, banking, security, mail delivery,
and direct marketing of a great many products.

The life of the journalist is already changing as a result of this electronically
enhanced neovideo world. Who knows how many senior journalists are abandoning the
frenetic profession, frustrated by a technologically complex craft that some see as

dehumanizing the product? Some computer phobics, slow to adapt to sophisticated
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newsroom technology, have suffered from psychic displacement. Some have retired early,
some have changed jobs, some have taken their years of insights and journalistic
experience and found themselves out of sorts in a newer faster-paced news world where
mastery of technology may be replacing empathy and communication skills as determiners
of success. Consider the ethical questions that arise in this new world of 24-hour-a-day
instant news. Younger, dexterous reporters, out in the field with minicams or portable
VDTs, are ever closer to the finished news product, and thus, ever closer to their
audiences. Given little time for reflection in this deadline-every-minute business, and
given the added pressures of competition from broadcast and print outlets, the reporters
will grow increasingly hungry for a "good story," one with graphic impact. Decisions
about which stories are newsworthy, which ones can be told objectively, and which ones
permit inferences or value judgments, will have to be made quickly and decisively by
journalists whose decisions affect thousands if not millions of audience members, yet who
are cutting their professional teeth in the field, learning while doing. As journalism grows
inevitably to be a younger person's career, there will be an increasing number of scenarios
in which field reporters will be forced into making the kinds of gatekeeping decisions
previously handled only by grizzled veterans. Good intentions of youth notwithstanding,
we are reminded of a truism from the literature of psychology and moral development: It
1s only with years of experience, of routinely working through professional and ethical
dilemmas, that one develops an individual sense of social responsibility and empathy. A
world of instantaneous news militates against careful, rational decision making. Numerous
forces will push journalists to the limits of good sense, good taste, and decorum — not to
mention standards of libel and invasion of privacy — in their eagerness to scoop the
competition with instantaneous, live reportage of disasters, accidents, terrorist activities,
politicos putting their feet in their mouth, etc. What's to stop journalists from initiating
negotiations with news sources on society's fringes — militants, terrorists, kidnappers,
hijackers, drug runners, and the like — given journalists' ready access to the action and
given that through the reporters, who are wired directly to their news media, the
newsmakers are assured of a clear channel to the world's eager audiences? Because fewer

gatekeepers will stand between the newsmakers and the news product, won't there be a
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tendency for journalists to begin behaving like common carriers? The more like television
and radio the newspapers try to be, the greater the likelihood that such a situation will
come about even in the traditionally slower print medium. After all, research and
development people are already perfecting ink jet laser printing systems that will eliminate
the need to stop the presses to update a story; hand-held portable VDTs will soon be linked
to miniaturized, perhaps umbrella-sized satellite up-link antennas that are about to permit
users to communicate instantaneously, with audio, video, and print, with anyone
anywhere. (Of course, the linkage between the field reporter and newspaper readers will
be streamlined enormously once the newspapers abandon their antiquarian belief that a
newspaper must, by definition, be printed on expensive and nonrenewable paper and
delivered through an incredibly cumbersome system that hinges ultimately on the working
condition of a twelve-year-old's bicycle. But that, as they say, is another story.) Once the
electronically blipped, direct-to-the-home newspaperless medium comes into widespread
use, the responsibilities of the copy-desk — layout — typesetting - pasteup —
proofreading — production gatekeepers will be greatly diminished, meaning the reporters
will be drawn inexorably closer to the finished product and thus to their audiences. The
cycle will be continued. This again will call for more responsible, mature decision making
on the part of the news gatherer. Indeed, the evidence we muster suggests that the merger
of the print and electronic media, and the growth of the information-society, will demand
more, not fewer, skilled journalists. Reporters and- editors will need ever greater empathy
with news sources and news consumers, as the nature of the journalism business changes.
When interactive, two-way telecommunications links between home and newsroom
become commonplace, special interest consumers will be demanding specialized and in-
depth news coverage, and general interest consumers will seek a more broadly based daily
news budget. Satisfying the needs of such disparate audiences will be difficult. At the
same time, reporters and editors will have to be more highly skilled at rapidly recognizing
and processing news according to the traditional SWs and H, but with more attention on
the why, on explaining causes and effects of events and issues (even if the majority of
news consumers seem quite satisfied to slide along on the surface of events). As indicated

above, this will intensify the dilemmas of having to recognize when it is appropriate to not
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merely report, but also to pass judgment on the news. A very real danger is the possibility
that the sexiness of this new communications environment, of this neovideo age, may
mean that people entering the journalism field may be doing so for the wrong reasons.
Instead of coming to a career in journalism with an old-fashioned commitment to
communicating in depth, they may be attracted to the craft because they have been smitten
by the technological marvels, the glamour, the hype, the ego rushes inherent in what is
sometimes sarcastically called "The Star Syndrome" of being on television. We will all
lose if some of the tyrannies endemic in television journalism — the golden throat, the
bouffant, the orthodontic dazzle — are rewarded at the expense of substance. Once the
local newspaper sees its task as competing for audiences with local and network and cable
and- direct broadcast satellite television, the reporters might feel pressure to compete
physically as well as journalistically with their video colleagues. If this is the case, there
may logically emerge a new ethic in journalism, a value on form over substance. (In some
strange way, it may already be seen in the case of USA Today. The satellite-fed national
newspaper resembles the freshman student at a fraternity or sorority rush party, who tries
desperately to be something for everyone, and, in the process, becomes very little for
anyone. Sadly, too many local papers are indiscriminately imitating USA Today's
showmanship and splashy use of color graphics, while forgetting that the Gannett
corporation has invested millions in pinpointing its audience's needs and interests.) The
stress on gimmickry, on electronic wizardry, on instantaneous dissemination of news and
opinion, may create new priorities in the education, training, and employment of
journalists. At a minimum, the new communications environment would appear to call for
a back-to-basics movement in the classroom and newsroom, and a greater need for
continuing education of mid-career journalists. From their freshman year, journalism
students should be taking a substantial courseload in the arts, humanities, and social and
physical sciences. Their cries for ever larger doses of journalism skills courses, especially
courses in the use of the latest state-of-the-art technology, should not sway educators from
insisting that students have come to the university for an education and not for training in
technologies that will be changing more rapidly than universities can possibly upgrade

their facilities. In short, there should be an emphasis on coping with abstractions, not
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merely with hardware. Editors seeking to hire young journalists should continue to stress
the values of a general education. Obviously — and recent statistics bear this out — prime
jobs should be given to those capable students who have served internships and
demonstrated their abilities to put theory into practice, who combine intellectual curiosity
with craftsmanship. Once they have been hired, they should be rewarded for making good
judgments, and not solely for meeting deadlines. The "system" should put technology in
its proper perspective. A loyalty to readers, listeners, and viewers should take precedence
over a love affair with equipment. Likewise, editors and publishers should make it easier
for mature journalists to return to the classroom, both as teachers and as students, and
media educators should pursue opportunities to return to newsrooms on professional
internships. Values and priorities of both groups invariably get a worthwhile adjustment
when occupational roles are reversed. The issues raised here are ethical ones at base, for
they ask us to consider what it means to be a fully functioning member of the new
information society. The communications revolution means much more than the
deployment of new technology. It may very well mean that we have to redefine the place
of journalism in society.

1. Read and translate the text. Write out unknown words and learn them.

2. Divide the text into parts. Entitle the parts. Make the plan of the text.

3. Match the words with their definitions.

Copy-desk, layout, typesetting, paste-up, proofreading.

a) The reading of a galley proof or computer monitor to detect and correct
production-errors of text or art.

b)  Drawing up of pages of the newspaper, magazine of the certain size of the
typed lines, headings, illustrations according to a marking or a breadboard model.

c)  The work that an editor must improve according to the style of the text.

d) A method of creating or laying out publication pages that predates the use of
the now-standart computerized page design.

e) A plan or sketch, as of an advertisement or a page of a newspaper or
magazine, indicating the arrangement of the parts.

4. Make up the sentences using the words given in exercise 3.
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5. Highlight the meanings of the proverbs:
The star Syndrome; to cut smbd’s professional teeth; to put the feet in smbd’s
mouth.
Use them in proper context.
. Choose the proverb you like best and comment upon the idea it conveys.
. Answer the following questions.
. What value is about the speech in the text?
. Who is Jay Black?

. What famous media companies are mentioned in the text?

6
7
1
2
3
4. What was the reason many senior journalists had left a profession?
5. What abilities should journalists possess in the new neovideo age?

6. What is *“ The Star Syndrome”?

7. What new priorities in education sphere should be created?

8. Prepare the detailed retelling of the text.

9. Write a composition or an essay on the following topic. Discuss your
composition (essays) in class.

What are your ideas of new technology of PR?
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6 Media and communications

By David Goddy (Associate Editor, Scholastic Update)

The public's right to know is one of the central principles of American society. The
men who wrote the Constitution of the United States resented the strict control that the
American colonies' British rulers had imposed over ideas and information they did not
like. Instead, these men determined, that the power of knowledge should be placed in the
hands of the people. "Knowledge will forever govern ignorance," asserted James Madison,
the fourth president and an early proponent of press freedom. "And a people who mean to
be their own governors must arm themselves with the power knowledge gives."

THE FIRST AMENDMENT

To assure a healthy and uninhibited flow of information, the framers of the new
government included press freedom among the basic human rights protected in the new
nation's Bill of Rights. These first 10 Amendments to the Constitution of the United States
became law in 1791. The First Amendment says, in part, that "Congress shall make no law
... abridging the freedom of speech, or of the press ..." That protection from control by the
federal government meant that anyone — rich or poor, regardless of his political or
religious belief — could generally publish what he wished. The result, Madison declared,
was that the power to decide what was harmful behavior "is in the people over the

Government and not in the Government over the people." Ever since, the First
Amendment has served as the conscience and shield of all Americans who reported the
news, who wished to make their opinions public, or who desired to influence public
opinion. Over the past two centuries, however, the means of communication — what we
now call the "media" — have grown immensely more complex. In Madison's day, the
media, created by printing presses, were few and simple — newspapers, pamphlets and
books. Today the media also include television, radio, films and cable TV. The term "the
press" has expanded to refer now to any news operation in any media, not just print. These
various organizations are also commonly called the "news media." This media explosion

has created an intricate and instantaneous nerve system shaping the values and culture of

American society. News and entertainment are beamed from one end of the American
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continent to another. The result is that the United States has been tied together more
tightly, and the media have helped to reduce regional differences and customs. People all
over the country watch the same shows often at the same time. The media bring the
American people a common and shared experience — the same news, the same
entertainment, the same advertising. Indeed, Americans are surrounded by information
from the time they wake in the morning until the time they sleep at night. A typical office
worker, for instance, is awakened by music from an alarm-clock radio. During breakfast,
he reads the local newspaper and watches an early morning news show on TV. If he drives
to work, he listens to news, music and traffic reports on his car's radio. At his office, he
reads business papers and magazines to check on industry developments. Perhaps he helps
plan an advertising campaign for his company's product. At home, after dinner, he watches
the evening news on TV. Then he flips through the over 20 channels offered by cable TV
to find his favorite show or a ballgame or a recent Hollywood movie. In bed, he reads
himself to sleep with a magazine or a book. Our typical office worker, like most
Americans, takes all this for granted. Yet this dizzying array of media choices is the
product of nearly 300 years of continual information revolution. Technological advances
have speeded up the way information is gathered and distributed. Court cases have
gradually expanded the media's legal protections. And, because the news media in the
United States have been businesses which depend on advertising and sales, owners have
always stressed appealing to the widest possible audiences.

1. Read and translate the text. Write out from the text all unknown words and

learn them by heart.

2. Transcribe and translate the following words:

to resent, to impose, govern ignorance, to assert, proponent, regardless, to take for
granted, amendment, instantaneous, beam, tightly, array.

3. Match the words with their definitions.

1. Persons in general.

2. A minor change or addition to a document.

3. Newspapers, magazines, the news sections of radio and television, and the

journalists who work for them.
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4. Happening or done immediately.

5. To broadcast a message, television programme from a distant place.

6. New or fresh information.

7. The main means of communicating with large numbers of people, esp. television,

radio and newspapers.

8. To become or make smth. greater in size, number or importance.

Amendment, expand, people, press, beam, instantaneous, media, news.

4. Make up sentences with the words from ex. 2.

5. Give the synonyms and antonyms to the following words: to ask, important,

information, idea, advantage, broadcast, suitable.

6. Translate into English.

1. UtoOB1 obecrieuyuTh CBOOOJHBIN MOTOK WHGOPMAIMH, HEOOXOIUMO COOJIOIATH

npaBuia JKypHAIUCTCKOU STUKH.

2. HoBoe npaBUTENBCTBO Cpa3y K€ YCTAHOBUIIO CBOU 3aKOHHBI.

3. Kak 310p0oB0, 4TO ceryac CymecTByeT HHTEPHET! DTO 1aeT CBOOOAHBIN AOCTYII K

mo0oi nHpopmaru B yaoOHoe 115 TeOs1 BpeMs.

4. $l cumTaro, 94TO peKiiaMa- 3TO XOPOIIask BO3MOXKHOCTh JOHECTH HEOOXOIUMYIO

uH(OPMAIUIO JI0 IIMPOKOUN ayJUTOPUH JIOAEH.

5. B mnacrosimee Bpems CMMU pabGoraeT akTUBHO B J1I0OOM BBIOpAaHHOM HWMU

HaIpaBJICHUMU.

7. Prepare a short story in Russian with the words from your active vocabulary

for your groupmates to translate.

8. Choose a journalist, not necessarily one of the greats, you’d like to talk

about. Note down a few pieces of factual information about his life and work.

9. Write a paragraph of 100 words expressing your attitude to the freedom of

the press.

NOTE:

A paragraph is a piece of writing which consists of a number of closely related
sentences, developing one idea. A well-written paragraph should display three features:

unity, balanced length and balanced structure.
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Unity means that the paragraph deals with one topic only. In further sentences the
topic is developed and is logically brought to the last sentence.

Balanced length means that neither paragraph itself, nor the sentences constituting it
should be too long (longer than three lines).

Balanced structure means that each sentence must lead to the following one and all

must be linked up.
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7 Don't blame TV
Jeff Greenfiel

Many critics argue that television plays a role in shaping our social mores — that
rising crime rates can be traced to the violence depicted on prime-time programs and that
racial divisions in our society are exacerbated by the stereotypical images of minorities we
see in the entertainment and news media. In the following selection, though, Jeff
Greenfield challenges these assumptions about television's effects. "Powerful as it is," he
says, "television has shown little — power over the most fundamental values of
Americans." Jeff Greenfield, a political and media analyst for ABC New and a nationally
syndicated columnist, has offered commentary on a wide variety of issues, including
media coverage of presidential campaigns, new reporting and editing techniques, libel
suits against the press, and the television ratings system. He won a 1986 Emmy Award for
background analysis on "Nightline's" South Africa series. One of the enduring pieces of
folk wisdom was uttered by the nineteenth-century humorist Artemus Ward, who warned
the readers: "It ain't what you don't know that hurts you; it's what you know that just ain't
so." There's good advice in that warning to some of television's most vociferous critics,
who are certain that every significant change in American social and political life can be
traced, more or less directly, to the pervasive influence of TV. It has been blamed for the
decline of scores on scholastic achievement tests, for the rise in crime, for the decline in
voter turnout, for the growth of premarital and extramarital sex, for the supposed collapse
of family life and the increase in the divorce rate. This is an understandable attitude. For
one thing, television is the most visible, ubiquitous device to have entered our lives in the
last forty years. It is a medium in almost every American home, it is on in the average
household some seven hours a day, and it is accessible by every kind of citizen from the
most desperate of the poor to the wealthiest and most powerful among us. If so pervasive a
medium has come into our society in the last four decades and if our society has changed
in drastic ways in that same time, why not assume that TV is the reason why American life
looks so different? Well, as any philosopher can tell you, one good reason for skepticism
is that you can't make assumptions about causes. They even have an impressive Latin

phrase for that fallacy: post hoc, ergo propter hoc. For instance, if I do a rain dance at 5
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p.m. and it rains at 6 p.m., did my dance bring down the rains? Probably not. But it's that
kind of thinking, in my view, that characterizes much of the argument about how
television influences our values. It's perfectly clear, of course, that TV does influence
some kinds of behavior. For example, back in 1954, Disneyland launched a series of
episodes on the life of Davy Crockett, the legendary Tennessee frontiersman. A song
based on that series swept the hit parade, and by that summer every kid in America was
wearing a coonskin cap. The same phenomenon has happened whenever a character on a
prime-time television show suddenly strikes a chord in the country. Countless women tried
to capture the Farrah Fawcett look a decade ago when "Charlie's Angels" first took flight.
Schoolyards from Maine to California picked up — instantly, it seemed — on such catch
phrases as "Up your nose with a rubber hose! " ("Welcome Back, Kotter"), "Kiss my
grits!" ("Alice") and "Nanunanu!" ("Mork & Mindy"). In the mid -1980s, every singles bar
in the land was packed with young men in expensive white sports jackets and T-shirts,
trying to emulate the macho looks of "Miami Vice"’s Don Johnson. These fads clearly
show television's ability to influence matters that do not matter very much. Yet, when we
turn to genuinely important things, television's impact becomes a lot less clear. Take, for
example, the decline in academic excellence, measured by the steady decline in Scholastic
Aptitude Test [SAT] scores from 1964 to 1982. It seemed perfectly logical to assume that
a younger generation spending hours in front of the TV set every day with Fred Flintstone
and Batman must have been suffering from brain atrophy. Yet, as writer David Owen
noted in a ... book on educational testing [None of the Above: Behind the Myth of
Scholastic Aptitude (1985)], other equally impassioned explanations for the drop in scores
included nuclear fallout, junk food, cigarette smoking by pregnant women, cold weather,
declining church attendance, the draft, the assassination of President Kennedy, and
fluoridated water. More significant, SAT scores stopped declining in 1982: they have been
rising since then. Is TV use declining in the typical American home? On the contrary, it is
increasing. If we really believed that our social values are determined by news media, we
might conclude that the birth of MTV in 1981 somehow caused the test scores to rise. Or
consider the frequently heard charge that the increase in TV violence is somehow

responsible for the surge in crime. In fact, the crime rate nationally has been dropping for
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three straight years [1983 — 1985]. It would be ludicrous to "credit" television for this:
explanations are more likely to be found in the shift of population away from a "youth
bulge" (where more crimes are committed) and improved tracking of career criminals in
big cities. But why, then, ignore the demographic factors that saw in America an enormous
jump in teenagers and young adults in the 1960s and 1970s Why assume that television,
with its inevitable "crime-does-not-pay" morality, somehow turned our young into
hoodlums? The same kind of problem bedevils those who argue that TV has triggered a
wave of sexually permissible behavior. In the first place, television was the most sexually
conservative of all media through the first quarter-century of its existence. While Playboy
began making a clean breast of things in the mid-1950s, when book censorship was all but
abolished in the "Lady Chatterly's Lover" decision of 1958, when movies began showing it
all in the 1960s, television remained an oasis — or desert — of twin beds, flannel night-
gowns, and squeaky-clean dialogue and characters. In fact, as late as 1970, CBS refused to
let Mary Tyler Moore's Mary Richards character be a divorcee. The audience, they argued,
would never accept it. Instead, she was presented as the survivor of a broken relationship.
Why, then, do we see so many broken families and divorces on television today? Because
the networks are trying to denigrate the value of the nuclear family? Hardly. As "The
Cosby Show" and its imitators show, network TV is only too happy to offer a benign view
of loving husbands, wives, and children. The explanation, instead, lies in what was
happening to the very fabric of American life. In 1950, at the dawn of television, the
divorce rate was 2.6 per 1,000 Americans. By 1983, it had jumped to five per thousand;
nearly half of all marriages were ending in divorce. The reasons range from the increasing
mobility of the population to the undermining of settled patterns of work, family, and
neighborhood. What's important to notice, however, is that it was not television that made
divorce more acceptable in American society; it was changes in American society that
made divorce more acceptable on television. (Which is why, in her new sitcom, Mary
Tyler Moore can finally play a divorced woman.) In the mid-1980s, divorce has simply
lost the power to shock. The same argument ... undermines most of the fear that television
has caused our young to become sexually precocious. From my increasingly dimming

memory of youthful lust, I have my doubts about whether young lovers really need the
42



impetus of "Dallas" or "The Young and the Restless" to start thinking about sex. The more
serious answer, however, is that the spread of readily available birth control was a lot more
persuasive a force in encouraging premarital sex than the words and images on TV. We
can measure this relative impotence of television in a different way. All through the 1950s
and early 1960s, the images of women on TV were what feminists would call "negative";
they were portrayed as half-woman, half-child, incapable of holding a job or balancing a
checkbook or even running a social evening. (How many times did Lucy burn the roast?)
Yet the generation of women who grew up on television was the first to reject forcefully
the wife-and-homemaker limitations that such images ought to have encouraged. These
were the women who marched into law schools, medical schools, and the halls of
Congress. The same was true of the images of black Americans, as TV borrowed the
movie stereotypes of shiftless handymen and relentlessly cheerful maids. We didn't begin
to see TV blacks as the equal of whites until Bill Cosby showed up in "I Spy" in 1966. Did
the generation weaned on such fare turn out to be indifferent to the cause of black freedom
in America? Hardly. This was the generation that organized and supported the civil rights
sit-ins and freedom rides in the South. Somehow, the reality of second-class citizenship
was far more powerful than the imagery of dozens of television shows. I have no argument
with the idea that television contains many messages that need close attention: I hold no
brief for shows that pander to the appetite for violence or smarmy sexuality or
stereotyping. My point is that these evils ought to be fought on grounds of taste and
common decency. We ought not to try and prove more than the facts will bear. Television,
powerful as it is, has show precious little power over the most fundamental values of
Americans. Given most of what's on TV, that's probably a good thing. But it also suggests
that the cries of alarm may be misplaced.

1. Translate and transcribe the words below:

Coverage, trace, exacerbate, assumption, enduring, scholastic, syndicated columnist,
ubiquitous, pervasive, drastic ways, skepticism, frontiersman, coonskin cap, emulate,
imagery, pander, denesy, precious, decline, atrophy, attendance, ludicrous, triggered,

bedevils, surge, straight, bulge, quarter-century, censorship, flannel nightgowns, squeaky-
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clean, denigrate, benign, undermine, precocious, dimming, lust, impetus, premarital,

incapable, mangumen, relentless.

2. Find in the text sentences containing the words given below. Consult the

dictionary to pick out all their meanings. Illustrate these meanings with your own

examples.

chord, draft, ludicrous, decency, surge, voter

3. Match the phrase in the left column with their Russian equivalents in the

right column. Make up situations where you can use these phrases.

1. blamed for the decline

a) pyHIaMeHTaIbHbIC [IEHHOCTH

2. fundamental values

b) pacoBoe neneHue

3. prime-time television

C) CTEPEOTUITHOE MBIIIJICHUE

4. social values

d) npaiiM-TaiiM TeJenoy

5. folk wisdom

e) pazHopabouuii

6. handyman

f) npuunHa CHI>KEHUS

7. appetite for violence

g) COLIMAIIbHBIC IICHHOCTH

8. racical division

h) cTpemiieHne K HACUIIUIO

9. stereotypical images

1) HapoHas MyAPOCThb

4. Translate the sentences into English using the phrases

1. B pycckux HapoAHBIX MOCIOBUIAX W TIOrOBOPKAaxX 3aKIOYEHa HapoAHas

MYZIPOCTb.

2. Kak mpaBmiio, pacoBoe JIeleHHE MPUBOAUT K MEKITHHUYECKHM KOH(MIMKTaAM

MCXKAY MPEACTAaBUTCIIIMA PAa3HbBIX HAPOJ0B U H&HHOH&HBHOCTCﬁ.

3. B mocnennee BpemMs B HaiieM oOOIIeCTBE Ipeo0iianaroT (yHIaMeHTaIbHbIE

OCHHOCTH.
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4. Cembs1, 00pa3oBaHNE U HayKa SBJISTFOTCSI OCHOBHBIMHU COITMATBHBIMH IIEHHOCTSIMU
JUIS1 HAIIETO rOCy1apCTBa.
5. CoBpemeHHbI€ (DUITbMBI BBI3BIBAIOT Y JIFOAEH CTpEeMIIEHUE K HACUIIUIO.
6. MurpanTsl u3 Asuu, npuesxas B Poccuto, cTaHoBATCS pa3HOPaAOOUNMH.
7. BonpLIOW TMOMYJSIPHOCTBEO B MUPE CPEIU IepeAay IMOJIb3YKOTCS MpaluM-TanuM
TEJIEIOy.
8. DKOHOMUYECKHUI KPU3HUC CTajl MPUYUHOW CHIDKEHUS (DUHAHCOBOTO COCTOSHUS
rocyAapcTB.
9. CrepeoTHUNHOE MBIIUICHUE CO3JAeT TPYAHOCTH MPH OOIIEHUH JIOACH pPa3HBIX
HAIMOHAJIbHOCTEM.
5. Make up a story about a TV programme using these words
Media, company, show, chief, development, entertaining
6. Tell the story from your life experience connected with the adverse effect of
TV and the Internet to people.
7. Answer the following questions
. Is TV harmful for us?
. What have the scientists found?

. What are the latest technologies in TV?

. Do we need censorship on TV?

1
2
3
4. Has TV been deemed adversely for young people?
5
6. Can TV change the world?

7

. Do you have a dependency on TV?
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8 What is Public Relations?

In today's media-saturated culture, effective PR is a crucial part of any public
undertaking. Image and public opinion mean everything, especially in the increasingly
influential realm of social media. The individual or group who wins the media race will
win the ultimate goal: the trust of the people.

Public relations, better known as PR, is the art and science of making people,
governments and organizations look good. PR professionals work behind the scenes -
sending press releases, courting journalists, researching public opinion - to position their
clients as positive role models, ethical businessmen, concerned public officials, or at the
very least, not criminals.

It can be difficult to tell public relations apart from advertising. Advertisers strive to
sell a product or service, and public relations focuses on shaping an image. PR and
marketing are even more related. Marketing uses research and targeted communications to
achieve a desired action while public relations professionals strive to gain unpaid publicity
from newspaper articles or TV news segments.

In this book, we'll start by defining exactly what public relations is, followed by

what PR professionals do and the different areas in which they work.

Before we get to studying what PR is, let’s talk about the History of PR and its
father-founder. Who is he? What do you know about him?

The information in the text can be necessary for you.

The vocabulary can help you:

the turn of the century — Hauasio Beka

"muckraking" journalist — TOTOUIHBIN KYPHAIUCT
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to stir up — BO30yXaTh, pa3ayBaTh, aKTHBU3UPOBATH

dissent — pa3Horiacue

to combat — 60pOThCH, CpakaThCs

to misunderstand (misunderstood) — HEMpaBUIBLHO TOHUMATH

namely - 37.: a UMEHHO

to whitewash — bITaTbCSl CKPBITH HEJIOCTATKU

to earn — 31.: 3aCJIy>KUTh

«spin doctor» - MOJUTTEXHOJIOT

to label — HakIEUBaTH SAPIBIK, OTHOCUTH K KAaKOH-ITHOO KAaTEerOpuu
pervasive — BceoOBEMITIONINHN, paCIIPOCTPaHEHHBIH

a non-profit organization — HeKOMMepUecKas OpraHu3alus

Brief History of PR

Public relations arrived with the development of mass media. At the
turn of the 20th century, "muckraking" journalists were stirring up public dissent against
the powerful monopolies and wealthy industrialists who ruled the day. Early public
relations firms combated the bad press by placing positive stories about their clients in
newspapers.

Former journalists, such as Ivy Lee, used the first press releases to feed newspapers
"the facts" about his misunderstood clients, namely the railroad and tobacco industries,
and J.D. Rockefeller's Standard Oil.

Lee and company became so good at whitewashing even the darkest corporate sins
that PR professionals earned a reputation as "spin doctors."

Much time has passed since the days of Ivy Lee, and to label today's PR
professionals as dishonest would be to ignore how pervasive and important their work has
become to people and organizations of all shapes and sizes - small businesses, authors,
activists, universities, and non-profit organizations - not just big business and big
government.

Some statements are false. Find and correct them, using the information from

the text:
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1. The birthday of PR is connected with the end of XX century when many goods were
manufactured and it was necessary to sell them.

At first PR firms and the press were rivals.

Early PR specialists published news about the achievements of their clients.

PR started in the UK.

One of the first clients of Ivy Lee was J.D. Rockefeller's Standard Oil.

Ivy lee and his team got the positive reputation.

Now the work of PR specialists has become very important.

It is forbidden to consult with PR specialists at the universities.

A T R T o B

During the election campaigns PR specialists are often consulted with.
Share with your groupmates the main events in the history of PR. Use the
supplementary material if necessary.

What is Public Relations?

1. Read and translate the text

Public relations professionals manage image for a company or individual such as
scheduling publicity tours.

A basic definition of public relations is to shape and maintain the image of a
company, organization or individual in the eyes of the client's various "publics." What is a
"public" exactly? A public, in PR terms, is anyone who ever has or ever will form an
opinion about the client.

Depending on the nature of the client's work, these publics could include clients,
potential clients, voters, members of the local community, members of the media,
students, parents of students, online fans groups, foreign citizens - the list is endless.

Public relations success requires a deep understanding of the interests and concerns
of each the client's many publics. The public relations professional must know how to
effectively address those concerns using the most powerful tool of the PR trade: publicity.

Entrepreneur.com defines public relations purely in terms of publicity work,
describing PR as "Using the news or business press to carry positive stories about your
company or your products; cultivating a good relationship with local press

representatives".
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In many cases, the chief duty of the public relations professional is to draft press
releases, which are sent to targeted members of the media. But to limit the scope of the
public relations definition to publicity alone would be to underestimate the growing
influence and reach of PR.

For example, Undersecretary of State Karen Hughes is scheduled to speak at the
Public Relations Society of America's annual conference about "public diplomacy," a
branch of government public relations. Public diplomacy is shaping the image of a nation
(in this case, the United States) in the eyes of both traditional allies and enemy states.

Today's public relations professional does much more than sit behind a desk faxing
out press releases. More than ever, he's the public face of the client. It's the PR
professional who organizes community outreach and volunteer programs. It's the PR
representative who cultivates relationships with potential investors. And it's the PR
executive who goes on the cable TV news program to answer the tough questions.

2. Translate and transcribe the following words, learn them by heart. Find the
sentences where they were used and write them out.

Individual, to schedule, publicity tour, basic definition, to maintain, public, potential
clients, a voter, to require, concern, a tool, publicity, duty, to draft, to target, limit, to
underestimate, annual, to shape, an ally, community, executive, cable, tough.

3. Fill in the gaps using the words from the given below. Change the form if
necessary.

Individual, to maintain, to require, a tool, duty, to target, annual, an ally, tough.

1. Besides the chief ... PR professional do a lot of other work: communicate with potential
clients, write press releases, etc.

2. Either ... or big companies can become PR professionals’ clients. They only need to
have the product and be eager to advertize it.

3. The audience ... interesting advertizing campaigns in order to believe that the product is
really worth to be bought.

4. The hardest task in PR is to ... the image of a company after you have created it.

5. PR executives have got used to come across with difficult clients and answer the...

questions of the potential investors.
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6. During an ... meeting all the PR executives of NGK International shared their
experience and debated about the weak points of advertising companies.

7. The most powerful ... in the work of PR agents is publicity, which they use for the full
volume.

8. Traditional ... and enemies should know weak and strong sides of the partners.

9. The ... members of the media often receive high quality press-releases, produced by the
executives.

4. Find the English equivalents for the following phrases:

Co3naBaTh HUMHIXK, CQOPMHUPOBATH CBOE MHEHHE, MECTHOE COOOILIECTBO,
WHOCTpPAaHHBIE TPAXKIAaHE, TOJIHOE TIOHUMAaHKE, PEIIaTh TPOOIeMbl, MOIIIHBII HHCTPYMEHT,
Pa3BUTHE XOPOIIMX OTHOIICHHWH, MPEACTaBUTEIN MECTHOM MpecChl, CO3/1aBaTh HAOPOCKHU
Ipecc-peNn30B, pacTyllee BIMSHHE CBs3eM C OOLIECTBEHHOCTHIO, OOIIECTBEHHAs
JTUIUIOMATHUSI, TPAIUIIMOHHBIE COIO3HUKH, BpaKeCKUE TOCYIapCTBa, padoTa ¢ HACEICHUEM,
BOJIOHTEPCKas MporpaMMma, NOTeHIMAIbHBI HHBECTOP, OTBEYATh HAa TPYAHBIE BOIIPOCHI.

5. Match the definitions with the words

Publicity Recurring, done, or performed

every year; yearly

Client A person or group having
administrative or managerial authority

n an organization

Annual The party for which
professional services are rendered as

by an attorney

Executive The opinion or concept of

something that is held by the public

Diplomacy A group of people living in the
same locality and under the same
government

Community Information that concerns a
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person, group, event, or product and
that is disseminated through various

media to attract public notice

Image Tact and skill in dealing with
people

6. Answer the questions.

What is the purpose of PR professionals in a company?
Who PR professionals can help? In what way?

What is “public” in PR terms?

Can anybody be excluded from the list of PR public?
What does PR success require?

What is the most powerful tool of PR trade?

What is a press release?

Who are the press releases sent to?

A S A o A e

Why is PR sometimes underestimated?

[S—
S

Can PR be of any use for the government?

[E—
p—

PR professional send faxes and press releases, don’t they?
7. Ask 5 questions to the following sentences.
l. PR professional manage image for a company.
2. PR professionals have achieved great success because of good understanding of
problems and concerns of the clients.
3. Companies cultivated good relationships with local press representatives.
4. Karen Hughes is scheduled to speak at the Public Relations Society of America's
annual conference about "public diplomacy”.
5. PR executive went on the cable TV news program to answer the tough questions.
8. Read some more information about public relations from the point of view of
Linux Community. Add to the material you’ve already learnt and be ready to give

your own idea of the subject.
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Vocabulary of the text:

to benefit — MpUHOCUTH MOJIB3Y

profile - mpo¢uin

to generate publicity — co3aBaTh pekjaaMmy

to implement the initiative — peaJin30BbIBaTh HHUIIUATUBY

to encompass - OXBaTbIBaTh

newsworthy — 3acTy>KUBarOIIMi OCBEIIEHUS B IIpecce

vehicle — cpencTBo nepenBUKEHUsI, IBUTATEIb

to be triggered by - BbI3bIBaTh

CONCIse - CHKAThII

influential - BIuATENbHBIHI

You have news to share—information that would benefit the Linux community.
You have some idea of the people you want to reach with your news and views. Now the
problem becomes: How to reach them in the most effective way? The better the
communications between you and your audience, the higher the profile of your
organization.

Generating publicity is not as complex as you might think. Most of the success of
public relations centers on knowing what to do and when. Implementing these initiatives
can dramatically increase awareness of your business.

Public relations (PR) is often confused with advertising, merchandising, promotion,
or any of a dozen other buzz words in the marketing communications vocabulary. (By the
way, marketing communications is a broad term that encompasses all of these disciplines.)

Public relations is about doing something newsworthy that you want to
communicate, and then telling your audience (or very likely, several audiences) what you

have done.
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One of the most common public relations vehicles is the brief "New Product"
announcement you see in magazines and trade publications. Often only a few lines or a
paragraph in length, these announcements herald the launch of future products or services.
These short announcements are typically triggered by a new product release, which may
be accompanied by various forms of communications such as internal announcements to
the organization's employees and external news releases to the media, stockholders, user
community, and other groups. News releases trigger a chain of events that result in
visibility.

There are some important terms that may help you understand public relations.
News media refers to all the places where people read or hear about news, including
newspapers, magazines, television, radio, and the Internet.

A news release, sometimes referred to as a press release, is a printed or electronic
document issued by organizations who want to communicate news to editors, journalists,
industry writers, or other media groups. Journalists write about the story for publication (if
it is considered newsworthy), while editors control whether the story actually appears in a
newspaper, magazine, website, or broadcast.

A news release contains important facts, quotes from key people, dates that the news
happened (or will happen), and contacts for additional information. The news release is
concise and usually runs no longer than two pages.

Public relations, then, can be thought of as the process that delivers your news to the
people you want to reach through a broad, influential, and far-reaching news media
community.

9. After you’ve read the text and shared your idea about public relations, read
the quotes of the famous PR specialists and comment on them.

“Some are born great, some achieve greatness, and some hire public relations
officers”

Daniel J. Boorstin (American social historian and educator)

“For a successful technology, reality must take precedence over public relations, for
nature cannot be fooled”

Richard Feynman (American theoretical physicist)
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“Everything you say or do is public relations”

Anonymous

“I'm struggling at the end to get out of the valley of hectoring youth, journalistic
middle age, imposture, moneymaking, public relations, bad writing, mental confusion”

Stephen Spender

10. Translate the text into English. Pay attention to the idiomatic expressions.

The following words can help you:

TBOPUYECKHI KOJIJIEKTUB - creative team

peanu3oBaTh MPOEKT — to implement the project

TEeKy4Ka KaJpoB - stuff turnover

BHUKATh B CYTh Jena — to go into the heart of the case

nepeMaHuBaTh COTPYAHUKOB — to entice employees

Nneanbupix PR-areHTCTB HET, U poOjeMbl y KaXXJI0M U3 MOJ0OHBIX OpraHu3allvi,
Kak MpaBuiio, OAHU U Te xe. Bpar Nel m000ro TBOpUYECKOro KOJUIEKTUBA — 3TO, KOHEYHO
e, CPOKH BBIMOJTHEHUST paboT. O nemnaitHax B PR roBopwm emé OruiBu, OQHAKO 10 CUX
Op KOHCTPYKTHUBHO 3Ty MpoOJieMbl peluTh HE CMOTNU. HekoTopble areHTcTBa — He
toibko B cdepe PR, HO u BooOmEe B Mupe KpearuBa, — 3asBISIIOT MPSMO, YTO
peanu3oBbIBaTh MNPOEKT OyAyT JO0Jro, CTOUT 3TO HEACIIEBO, OJHAKO pe3yibTaT
ONpaBABIBAET U BPEMS, U CpPEIACTBA, MOTpadyeHHble Ha Hero. [louemy »xe Bpar PR-
areHTCTBa CTAHOBUTCS €ro copaTHUKOM? J[eo B TOM, UTO B OOIIECTBE €CTh YCTOSBIIUICS
CTEPEOTHUIl: €CIM JIOTr0, TO HENPEMEHHO KadyeCTBEHHO. [l0o3TOMy M BOCHpUHHUMAETCS
3aJiep’KKa B CPOKaxX Kak MPU3HAK YCHEIIHON peajn3alii U CKOPOro YCIeIHOro GpuHana.

Bropoi1 Bpar PR-arenrcTBa — Tekyuka kajapoB. HecMOTps Ha BCHO CIIOHTAHHOCTh
PR-TexHOMOrMiA, XKEMaTeapHO «HE MEHSATh KOHEW Ha mepenpase». Bpsa M 3Ta uCTUHA
HY)XJaeTcs B KoMMeHTapusx. CKakeM JUIIb, 4TO 3aKa34nuKy KOM(OpPTHEEe W MPUBHIYHEE,
€CIM ¢ HUM oOuiaeTcss oJMH M TOT ke PR-cmemmanuct, ecau He TpaTUTCs Bpemsl Ha
BHMKAaHHE HOBOW KOMAaHIbl B CYThb J€Jla, €CJIM BCE, KaK TOBOPUTCS, «JIENAECTCS OJHOU
pyKoi». bOpoThCs ¢ mepeMaHuBaHUEM COTPYIHUKOB PR-areHTcTBaM 10CTaTOYHO CIIOXKHO,
XOTSI HEKOTOPBIE KOMITAHUM Y>KE€ MPOIMKCHIBAIOT B KOHTPAKTAX 3HAUYHUTEIIbHBIE HEYCTOMKHU

34 BbIXO/J[ U3 HAYATOI'O IIPOCKTA.
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9 What do Public Relations Professionals Do?
1. Read and translate the text

Public relations professionals work to obtain free publicity for their client.
Traditionally, that's done by sending press releases to journalists containing the
information needed to write a positive story about the client. Newspapers, radio and TV
stations (especially local ones) are always looking for fresh story ideas, particularly those
with a "human interest" angle.

A PR professional crafts press releases resembling a compelling news story, making
it clear why his client's product, service or personal history is important. The goal is to
fulfill the journalist's requirement for news while enhancing the client's image in the public
eye.

PR professionals spend a lot of time cultivating relationships with journalists and
other members of the mass media. This is done by researching which journalists write
about the client's industry or personal interests. A PR professional might contact the
journalist to find out more about the types of stories he's looking for and how he likes to

receive story pitches. A journalist is much more likely to read a press release that's fresh,

timely, from a recognizable source and targeted specifically to his interests.
Another job of public relations is to create a press Kit, or media kit. A journalist
might request a press kit as a follow-up to a press release. The press kit contains

everything the journalist needs to understand who the client is and what the client does.

That could include:
. executive profiles;
. quick facts about an organization, such as its company history;

. photographs;

. detailed product descriptions, even samples;
. recent press releases; = -
. business card of PR representative.

People who work in PR are regarded as experts in
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Deadline is deadline !

media relations. They're often asked to train employees
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on how to effectively communicate with the media, particularly during print or TV
interviews. Here's some of the interview advice dispensed by media trainers:

. Be prepared with a few simple, key messages.

. Think like a reporter; prepare answers for questions that are likely to arise.
. Use the "blocking and bridging" technique to steer answers in the right

direction. For example, use the phrases: "Now that's an interesting question..." followed
by "what's important to remember is..." or "the real issue today is...".

. Never lie to a reporter or say "'no comment." Better to say you're "carefully
reviewing" all the facts.

. For TV interviews, look comfortable and feel conversational, but never

mistake an interview for a conversation.

The PR department is responsible for organizing and holding press conferences
when appropriate. Not all news merits a press conference. There must be more to the
conference than just the reading of a press release. Journalists will only attend a press
conference if it promises to announce a truly unique, timely event, complete with exciting
visuals, experts and important officials in attendance.

Press conferences allow PR professionals to reach all potential media outlets at once

- print, broadcast and Web. If you successfully attract a crowd of reporters, you can
capitalize on the natural competitiveness of journalists, who will try to "out-scoop" each
other on a truly exciting story.

Some PR professionals are turning to Web press conferences to save money and to
increase the odds that busy journalists will attend. Web press conferences use Web

conferencing software to stream a video presentation online in real time.

Public relations professionals also manage crises. "All publicity is good publicity,"
claims the old PR adage. But one piece of really bad press can tarnish the well-honed
1mage of a business, college or politician for good. According to a 2007 survey by Harris
Interactive, 15 percent of consumers would never again purchase a recalled brand. PR
experts create a crisis management plan to respond quickly and proactively when a

potentially damaging story is breaking.
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2. Translate and transcribe the following words, learn them by heart. Find the
sentences where they were used and write them out.

Publicity, angle, goal, requirement, public, timely, to target, media kit, a follow-up,
a profile, a sample, recent, representative, an expert, an employee, to steer, an issue,
appropriate, a merit, to promise, unique, to reach, to increase, to tarnish.

3. Fill in the gaps using the words from the given below. Change the form if

necessary.

Publicity, to target, media kit, a sample, an expert, to steer, an issue, to promise, to
reach.

1. ... 1s extremely important in the modern society, because it helps to attract
clients.

2. During the interview the representatives of the firm were given several ... of
their production.

3. In the morning he received a fresh press-release, ... specifically to his
demands: he immediately rushed to the editor and they put it on the front page.

4. Mr. Swithin needed a really effective PR company to attract as many clients
as possible and the PR manager ... to do everything possible.

5. Being an ... in media-relations, he knew the proper time and place to
announce the news.

6. Unfortunately they didn’t ... their goal, as they didn’t manage to finish the
project before the deadline.

7. She thought she knew all techniques how to ... questions, but they didn’t help
her to avoid harsh answers.

8. Although he loved to create ..., it still seemed to him a very hard job.

0. The real ... of the modern PR is to attract everybody’s attention no matter
how shocking the picture could be.

4. Find the English equivalents for the following phrases:

[Tomy4unTh OecraTHYIO peKiIaMmy, MOJOKUTEIbHAS UCTOPUS, YSIIOBEUECKHM, KUBON
UHTEPEC, CO3/1aBaTh MPECC-PENIN3bl, YBIEKATEIbHAsI UCTOPUS C HOBOCTSAMHM, YJIy4IlIEHUE

HMHUJKAa KIIMCHTA, Pa3BUBATh B3aAMMOOTHOIICHUS, YCTAHABIMNBATL CBA3b C JKYPHAJIIHNCTOM,
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MOJTy4aTh HEOOBIYHBIE MCTOPUH, Y3HABA€MbI MCTOYHHUK, CO3/1aBaTh HAOOp ISl TPECCHI,
TpeboBaTh HAOOp NSl mpecchl, 3(h(HEKTUBHO OOMIATHCS, AaBATh COBETHI JIJISI MPOBEIACHUS
MHTEPBBIO, KJIIOYEBOE COOOIICHHE, «OJIOK W MOCT», BBITJISAETH KOMQOPTHO, OBITH
HACTPOCHHBIM Ha Pa3roBOp, MyTaTh MHTEPBBHIO M PA3rOBOP, aKTyallbHOE MEpPONIPHSITHE,
3aXBaTHIBAIOIIMIA BHUCOPS, MPUCYTCTBYIONIMKA, MOTCHIIMAIbHBIC CPEICTBA MacCOBOM
nHPOpMAIMU, TPUPOJHAS KOHKYPEHTHOCTIOCOOHOCTh, BECTH BHUACO-TIPE3CHTALMIO B
peXKUME PEATbHOTO BPEMEHH, CTapUHHOE W3PEUYCHHE, HAaBCETJa, OTBEYaTh OBICTPO U

AKTHUBHO.

5. Match the definitions with the words

goal something aimed or fired at, a

desired goal

target one that serves as an example or
type for others of the same classification
that serves as a delegate or agent for

another

sample a desired result to achieve a
personal or organizational; desired end-

point in some sort of assumed

development

representative a person who works for another in
return for financial or other
compensation.

merit one who is actively involved in

politics, especially party politics

politician superior  quality or  worth;
excellence, a quality deserving

praise or approval; virtue

employee a portion, piece, or segment that is
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representative of a

whole

6. Answer the questions.

What is the purpose of the work of public relations professionals?

What should a press release resemble?

How do the PR professionals cultivate good relationships with journalists?
Who usually requests press kits and what do they contain?

Who are regarded as experts in media relations?

What do the media trainers advice for the interview?

What does “blocking and bridging technique” mean?

What department is responsible for organizing press conferences?

N S A A S

What is the reason for the journalists to attend press conferences?

—_
I

Why do PR professional prefer now Web press conferences?

11. Why is the crisis management plan extremely important for the PR
professionals? When do they use it?

7. Prepare questions for the following answers.
l. It is necessary to insert into a press kit such things as quick facts about an
organization, such as its company history.
2. Media experts always communicate with all the kinds of the media, no matter how
high the rank of the person is.
3. If corporate public relations people have one critical responsibility, it is surely to
help companies avoid problems of this kind.
4. They are entirely and unequivocally public relations problems.
5. Our new P.R. person handed us three pages listing what we had done wrong.

8. There are some qualities necessary for a good work of a PR Professional.
Here are some more ideas. Read and translate the text. Say which five are the most

important in your opinion and prove your choice with your examples.
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14 KEY SKILLS AND ATTRIBUTES FOR NEW PUBLIC RELATIONS
PROFESSIONALS
Public relations has changed significantly over the last few years. Even if you don’t
buy into the idea that online communities and relationships are part of the public relations
function, it’s hard to deny the rising importance of blogs, the gradual decline of traditional
media and the impact that online conversations can have on brands. If you do believe that
public relations should include these new activities, then there’s a whole new board game
to be played.
Along the same lines, the skills that new PR grads need have evolved too.
Here are my thoughts on 14 skills and attributes a new PR professional needs in
today’s market.
Traditional Skills/Attributes
Yes, there’s a new game to play (in my opinion), but the old game is still there too.
PR pros still need the basic attributes and skills that they’ve always needed. Try launching
something using social media alone and you’ll appreciate the gap that traditional media
can leave if it’s lacking. So, entry-level PR professionals still need to be proficient at
(among other things):
. Writing — the cornerstone of a PR professional’s career. If you’re not
confident about your writing skills, brush up. You’ll need them. Learn how to write
a news release — study those produced by other organizations and practice for
yourself.
. Communications skills — I’'m talking ‘small ¢’ communications here
rather than the ‘big c.” Learn to communicate more effectively with other people
. Attention to detail — because nothing will drive your colleagues (and,
if you’re unlucky enough for your work to make it there, your clients) mad like
poorly-edited work. Proofread everything. Fact check everything. Hand things to
your supervisor when you would be happy with them going to the client.
. Media relations — you’ll probably be doing media relations throughout

the majority of your career. You may not have had an opportunity to do it for
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yourself as a new graduate, but an understanding of the basics is certainly an
advantage — what’s in a media list? What are the pitching best practices?

. Proactiveness — if you don’t know an answer to a question, first try to
research the answer. If you can’t find the answer, ask. Whatever you do, don’t just
sit there until you approach the deadline for your work.

. Work ethic — public relations isn’t a 9-to-5 job. It shouldn’t take over
your life, but the nature of the work is that sometimes you’ll have last-minute
deadlines and sometimes you’ll have to chip-in to help others. There’s nothing
worse for more senior team members than watching the more junior ones walk out
of the door at Spm then having to stay there until 9pm themselves. Put in that little
bit of extra effort. It won’t be every day, but people will notice.

New Skills/Attributes
Alongside the regular attributes that I think new PR pros should have, I would add a
whole new list of attributes related to the online work. Among these I would include:

. Blogging - you don’t necessarily need to have one (although it’s a big
plus), but an understanding of the importance of blogs and an interest in their use, is
essential in my view.

. Microblogging - it’s still an emerging technology, but I would argue
that an understanding of microblogging tools (the primary one currently being
Twitter) is essential for new grads.

. Social networking tools — Facebook, MySpace LinkedIn, Plaxo and
more — there’s a plethora of social networking tools out there. An understanding of
the leading social networks is desirable.

. SEO - some parts of search engine optimization are quite technical, but
others are very simple and require little technical knowledge. An understanding of
the basics is highly valuable. This leads to my next point...

. Coding - basic HTML, PHP, VBScript and so on are not critical skills,
but I find them useful on a daily basis.

. RSS, RSS Readers — I consider an understanding of RSS to be central

to people doing any work in social media. For one thing, RSS turns monitoring
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multiple searches and sites every day into a manageable task. For another, it helps

when providing recommendations to clients.

. Blogger relations — understand the nuances of blogger relations.

. Social media ethics — everyone has their own lines when it comes to
ethics. Know where yours lie and how you feel about topics like astroturfing, ghost
blogging, sock puppets and other common ethical issues (I’ve given my on
astroturfing and ghost blogging several times recently).

It’s hard to find someone with all of these attributes. If you’re honest with yourself,
you’re probably stronger in some of these areas than others. Figure out which areas are
your weakest, and work on them.

I’ve probably missed a whole bunch of attributes here. PR pros, new and old — what

would you add?
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10 Handling Public Relations Crises

1. Look at the picture below and discuss the following questions:

1 Who are these people? What are they doing?

2 What qualities should the people in the picture possess?

3 How does this photo relate to the topic of the unit?

4 Do you agree that crisis management plans require a designated spokesman.

Why?/Why not?

2. Read the following article and decide what you think is the most appropriate title.
a) Crisis management

b) Handling Public Relations Crises

c¢) Different kinds of PR crises

Text 1

There are many kinds of potential PR crises. For businesses, governments and

organizations, they can be broken down into four basic categories:

1. Natural disasters

2. Technical problems

3. Human error

4. Executive wrongdoing/legal problems

A good crisis management plan requires honest self-assessment from an
organization. Where are the gaps potential problems could sneak through? Who are the

executives that have a habit of saying the wrong thing to the wrong people? What are the
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business practices that could be considered unethical or even illegal? What are the
essential services that would be knocked offline by a natural disaster?

Sometimes it's necessary to bring in an outside PR consultant to analyze an
organization for potential crises. These people would have an easier time identifying
questionable businesses practices without being labeled as a whistle-blower. They also
know how to redirect media attention to diffuse a potential disaster or at least lessen the
damage.

It's also essential that an organization have an official spokesman (and back-up
spokesmen) to be the voice and face of the organization in times of crisis. This can be the
CEO, an organization's president or a PR staff member who specializes in crisis
communications. This person also should be a skilled apologizer. A heartfelt public
apology can go a long way to healing a bruised reputation, but a stiff, legalese-filled
"statement” might just make things worse.

Now let's look at a few of the different areas and industries in which PR
professionals work.

Crisis Management: The Tylenol Scare

One of the most famous cases of effective crisis management came in the wake of
the 1982 and 1986 Tylenol tampering scares. In 1982, seven people in the Chicago area
died after ingesting Tylenol laced with cyanide. Even though the deaths were a result of
local tampering, Johnson & Johnson engaged in a nationwide warning campaign and
ordered the removal of all Tylenol capsules from store shelves at a cost of $100 million
dollars.

When another woman died from poisoned Tylenol capsules in 1986, Johnson &
Johnson recalled all capsules and ended their production. Johnson & Johnson then entered
a very public campaign to sell the very first triple-seal, "tamper-proof" pill bottles. They
also switched to "caplets," which are harder to tamper with than capsules. The company
enlisted more than 2,000 sales people to explain the new safety standard to physicians.

Johnson & Johnson's commitment to consumers helped them win back public trust.

Tylenol still captures more than 30 percent of the market share.
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3. Now read the article again and decide if the following statements are True or
False. Make a note of the part of the text which helps you decide.

1 It's necessary to bring in an outside PR consultant to analyze an organization for
potential crises.

2 It's not necessary to have an official spokesman to be the voice and face of the
organization in times of crisis.

3 In 1982, seven people in the USA died after ingesting Tylenol laced with cyanide.

4 Johnson & Johnson's commitment to consumers didn’t help them win back public
trust.

4. Translate and transcribe the following words, learn them by heart. Find the
sentences where they were used and write them out.

Crisis, disaster, legal, illegal, self-assessment, technical, to sneak through, executive,
unethical, identify, consultant, whistle-blower, questionable, to diffuse, to lessen, damage,
apologizer, skilled, heartfelt, to heal, bruised, tampering, cyanide, campaign, removal,
capsule, "tamper-proof", physician, safety, to capture, commitment.

5. Fill in the gaps using the words from the given below. Change the form if
necessary.

Illegal, technical, identify, disaster, capsule, removal, safety, crisis, questionable,
commitment.

1. Perhaps the highest value of all is a company's ... to its people.

2. Newer laser tattoo ... techniques can eliminate or lighten your tattoo with
minimal side effects.

3. Misrepresenting a product, unsubstantiated claims, and fake testimonials are all
forms of ... advertising and could result in heavy fines.

4. The story comes to us third-hand, and has not been confirmed by any references
in Jefferson's papers or any other known sources. Its authenticity is ...

5. Ruins from the 1906 San Francisco earthquake are remembered as one of the

worst natural ... in United States history.
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6. The global warming debate has neglected and thus underestimated the importance
of ... change in considering reduction in greenhouse gases and adaptation to climate
change.

7. Agency is responsible for the health and ... of almost all employees in the state.

8. The Central Veterinary Institute is integral part of the ... organisation when
outbreaks of animal diseases occur in the Netherlands.

9. Russia's struggle for national ... sheds light on our own need to know who
we are and what's expected of us.

10. A ... hotel is a unique style of accommodation in Japan, inspired by the pursuit
of efficiency of space and functional comfort, originating from the adaptive, creative spirit
of the Japanese mind.

6. Match the definitions with the words

Illegal a) a promise to do something or to

behave in a particular way

Damage b) a series of actions intended to

achieve a particular result

Disaster c) a person or group of persons
having administrative or supervisory

authority in an organization

Commitment d)unlawful, illicit

Executive e) harm or injury to property or a

person, resulting in loss of

Campaign f) an occurrence causing

widespread destruction and distress

7. Fill in the proper prepositions.

1. They can be broken down ... four basic categories

2. Where are the gaps potential problems could sneak ...?7

3. This can be the CEQO, an organization's president or a PR staff member who

specializes ... crisis communications.
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4. Let's look ... a few of the different areas and industries in which PR professionals
work.

5. Even though the deaths were a result of local tampering, Johnson & Johnson
engaged ... a nationwide warning campaign and ordered the removal of all Tylenol
capsules from store shelves ... a cost of $100 million dollars.

6. Johnson & Johnson's commitment ... consumers helped them win back public
trust.

8. Write questions for the following answers.

1. There are many kinds of potential PR crises.

2. A good crisis management plan requires honest self-assessment from an
organization.

3. It's necessary to bring in an outside PR consultant to analyze an organization for
potential crises.

4. This person also should be a skilled apologizer.

5. In 1982, seven people in the Chicago area died after ingesting Tylenol laced with
cyanide.

6. When another woman died from poisoned Tylenol capsules in 1986, Johnson &
Johnson recalled all capsules and ended their production.

9. Read the text below and think of the word which best fits each space. Use
only one word in each space.

Text 2

There have been countless public relations (1).......... in the past and there are five
steps that should be executed in order to properly manage a crisis. First, the corporation in
crisis should be prompt, addressing the (2).......... immediately following the discovery of
the crisis. Second, the corporation in question (3).......... maintain honesty because the
public is more willing to (4).......... an honest mistake than a calculated lie. Third, it is
important to be informative because the (5).......... as well as the public will create their
own rumors if no (6).......... is given to them by the corporation in crisis. Rumors can
cause significantly more damage to the corporation than the (7)........... Next, it is

important to be concerned and show the public your care because people will be more
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forgiving if it is clear that the (8).......... cares about the victims of the crisis. Finally,
maintain two-way relationships. This is important because the corporation can learn a lot
about the status of public opinion by listening. These five steps are necessary in order to
manage any crisis (9).......... relations situation.

With that having been said, each crisis situation is unique and, therefore, requires a
tailored response. There are six (10).......... of responses and they range on a continuum
from defensive to accommodative. First, corporations (11).......... attack the accuser
attempting to eliminate the attacker’s credibility. Second, corporations can use denial
claiming that (12).......... crisis exists. The third response is justification where the
corporation claims no serious damage was done or that the (13).......... was at fault.
Fourth, the corporation can use ingratiation to appease the public, such as giving away
coupons. Next, corporations can use corrective (14).......... to right their wrongs. Finally,
the corporation can give a full (15).......... asking for forgiveness for their mistake. All six
responses have been used in the past with varying results. If chosen properly, one of the
six responses can (16).......... mitigate damage.

10. Translate the following texts from Russian into English.

Text 1

Kpusuc u ero nocseacreus

PaccmoTpuMm Kpu3HC Kak yrpo3y penyTanuu Kommanuu. [lo MHEHHIO 3KCHepToB,
CTOMMOCTh pPEmyTaluu J0XOAUT 10 85% OT PHIHOYHOM CTOMMOCTH KOMIAHUU. BbIBOI
HaIpammBaeTcsi caM coOOM: CIeACTBUEM KpU3HMCA, 3aTPOHYBIIETO PEMyTAIUIO, SBIISETCS,
Kak MMPaBWIo, TOTEPS JCHET.

JIBa mummona posiapoB. Muoro 3to unu mano? Ilo Bceld BuauMocTd, st
OonpIIMHCTBA (UPM - 3TO 3HAUYUTENbHAs cymMma. M MMEHHO CTOJBKO, Hampumep,
komnanusg Bunkers Trust nummnace B pe3ynbTaTe€ pacHpOCTPAHEHUS JIOKHOMU
uH(pOpMaIUU O CBOEH JesTEIBLHOCTH.

TexHonorun aHTUKpU3ucHOro PR mnpuMeHsAIOTCS ¢ 1elbl0 IpeaoTBpalleHUs
CIIyXOB, JIO’KHOUM uian HeratuBHOM nH(opmarmu. Eciu 8 CMU nosiBUiIMCh CBEACHUS, UTO
(¢rpMa YyCKOPEHHO CBOPAYMBAET JEATEIBHOCTh B PETHOHE, 0€3 KOPPEKIUHU U YIIpaBICHUS

uHpopManuen y GupMbl MOTYT MOSIBUTHCS TPOOJIEMBI, HAIIPUMED, TPHU MOJTYYEHUN HOBBIX
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3aKa30B M, BO3MOXXHO, B TEYEHHE JIUTEIBLHOTO BpeMEHH. Miu, nomycTum, B Ipecce
MOSIBUJIACH CTaThsi O TOM, UYTO PYKOBOAHUTENb (PUPMBI SIKOOBI MPUYUCICH K Ma(QHO3HBIM
cTpykTypam. [Ipeamnonoxum, 4To yxKe B CICIYHOLIEM HOMEPE BBIMAECT ONPOBEPIKEHUE, HO
uHboOpMalysi Tpolia, "MHEPIUS MBIIUICHUS" co3aaia oOlee HeraTMBHOE MHEHHE.
PaspemieHreM U npenoTBpalICHUMEM TaKOro poAa CUTyallMd 3aHUMAKOTCS CIIELAAIUCTBI
anTukpusucHoro PR, T. e. ynpasisironue Kpu3UCHBIMU CUTYaLUSIMU.

Text 2

o kpusuca

OTo camblil BaxkHbIM u3 3TanoB pabotel PR-ormena. Ilo-gpyromy ero moxHO
Ha3BaTh "'3Tall CTPATErMYECKOro MJIAHUPOBAHUS" .

I'maBHas 3ajgaya B JOKPU3UCHBIM IIEpUOA - IpEAyrajarb BO3MOXHBIE YIPO3bl U
OTIpEACNUTh CIadble CTOPOHBI (UPMBI, a TaKXKE COCTABUTh IE€PEUYECHb BO3MOMKHBIX
MEpONPUATUN, HAMPABJICHHBIX Ha UX MPeAOTBpalleHue (onpeaeanuTh "00jaeBble TOUKU" U
METO/IbI IIPEAIOIAraeéMoM 3auThl MOXKHO ¢ noMoibo SWOT-ananusa).

OueHp BaXXHO KOMILUIEKCHO MOAOUTH K MpoOiemMe. AHTUKPU3UCHAS] CTPATETHUS - 3TO
pabounii IpOEKT, B KOTOPOM Bbl JOJDKHBI IPOAHAIU3UPOBATH NEATEIBHOCTH (UPMBI B
paspe3e "tpex "K"": KIMEHTHI - KOMIaHUS - KOHKYpeHThI. [locie Toro kak cocrtaBieHa
oporpaMma, HEOOXOJMMO  IPOAHATU3UPOBATH PUCKM M COCTABUTH  OIODKET.
PekoMeHayeTcss HE SKOHOMMTH BpeMsi Ha dTane pa3padOTKu W IulaHupoBaHus! Yem
00JbIlIe BPEMEHU YJEeNsIeTcsl MMOATOTOBKE M aHamu3y, TeM 3((eKTUBHEE MPOXOIUT 3Tal
peanu3anuu.

Otan pa3pabOTKM AHTHUKPU3UCHOW CTPATeTMH OYECHb BaKeH M Kommanuu. K
CO’KaJICHUIO, elle OYeHb HeMHOTrne (Gupmbl kak B Poccun, Tak u B apyrux crpanax CHI'
OCO3HAIOT 3HAYCHHE I[IEPBOHAYAIBHOM CTaJuM, JTana IOATOTOBKM K BO3MOXXHOU
Kpu3ucHOU cutyauuu. g skoHOMUKH bemapycu, HanmpuMep, NoKa3aTeNnbHbl CIEAYIOIINE
CTaTUCTUYECKHUE JaHHBIE:

. 00 98% KpyHmHBIX KOMMEPYECKHX TMPEANPUATHI HE HMEIOT

AHTUKPU3HUCHBIX TUIAHOB;

. 0k0J10 80% - HE UMEIOT CTPATETUU PA3BUTHSI.
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Text 3

IHocne kpusuca

[Tukn kpusuca oueHb HenpojoipkuTesneH. OH NoJ00€H BCHBILIKE, BCILIECKY
HeratuBHOM wuH(popmamnmu. Ilociae Toro kak BOJHA yJerjiach, HEOOXOIUMO MPOBECTU
OLIEHKY TEKyIllel CUTyalluu. BpIBECTH 1MOKa3aTean UUTUPYEMOCTH O IE€ATEIbHOCTH (PUPMBbI
B CMN.

OdeHb MOJIE3HO MEPUOJUYECKH MPOBOAWTH B KOMIIAHWU ''CIOPOBOLIMPOBAHHBIE
Kpu3ucel'. B pabouux rpynnax npuMepHo pa3 B 6 MecsLeB, YTOObI HE OTBJIEKATh JIFOJEH
OT OCHOBHOM pa0OThI, CTaBUTH Mepea HUMHU Borpoc: "UTo Bbl OyzeTe enaTh, eCiau KPU3HUC
HACTymuT 3aBTpa’". A pe3yapTaToM pabOThl TAKUX TPYMI JOJDKHA CTaTh aHTUKPU3UCHAS
IporpamMma BCEro IMPEATPUATHS.

He ocranaBnuBaiiTech, nenaiTe BbIBOJBI M ABUTANTECH Jalibliie. Beiaensite BpeMst
JUIA TIJIAaHUPOBAHUS, pa3padaTbiBaiiTe CTpaTeruio pa3BuTHs. Kak roBopsT MapKeTOJIOTH,
Oyayliee Henb3s MpeicKa3aTh, €M0 MOXKHO IPUIYyMaTh.

BriBoabI

1. Kaxnoe mnpeanpusitue MAOMKHO UMETh CTPaTeruio pa3BUTHS  OU3Heca
MUHHUMYM Ha TPH roja.

2. K kpusucy HyXHO OBITh TOTOBBIM 3apaHee, T.e. UMEThb pPa3pabOTaHHYIO
AHTUKPU3HUCHYIO IPOIPAMMY.

3. [Ipu pa3paboTke aHTUKPU3UCHOW CTpATErMd HEOOXOIUMO OIPEICITHUTh

HOCJICBYIO ayJUTOPUIO, 3BHAYUMYTO IJIA Hallen (I)I/IpMBI, KOTOPYIO 3aTPpOHYJI KPU3HUC.

4. Kaxnaplii COTpyTHUK JOJKEH 3HATh, KAKUE IEUCTBUS MPEANIPUHATD:

o 10 KpU3HCa,;

o BO BpPEMs KpU3HCA;

o IIOCJIE KpU3HCa.

5. B mnepBwiii neHb Kpu3uca pa3pabaThiBaeTCs ClieHaApUd MeponpusTui "8
4acoB'.

6. Briaenstorcs nHGOpMaMOHHbBIE TOTOKHU, KOTOPBIE MPOXOIAT Yepe3 LEIeBYIO
ayIUTOPHUIO.

7. HasnauaroTcs OTBETCTBEHHBIE JIMIIA 32 KOOPAUHALIMIO MEPONIPUATUM.
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8. Ha3nauaroTcsi coTpyiHMKM JJ1 BeieHusl neperoBoposB co CMU.

9. Ilocme xpu3uca HEOOXOAMMO JIEHCTBOBaTh  HE3aMEIJIUTENbHO, HE
OCTaHABJIMBAsICh 'HA MEPEIBIIIKY".

10. HeoOxomumMo  MEpHOAMYECKH  OPraHU30BBIBATH  "CIPOBOLIMPOBAHHBIE
KPU3UCHI".

W rnaBHOE, HE MAHUKYWUTE JaXe B CaMbIX, Ka3aJIOCh Obl, O€3BBIXOAHBIX CUTYaLIUSIX.
Benp, kak ropopun @puapux Hummre: "Bcee, yto He yOuBaeT Hac, AenaeT Hac cujbHee" .

11. Read the following writing task.

You have been involved in a project “Handling PR crises” which is aimed at
discussing all possible solutions of the following problem. Your committee has to consider
the following ideas:

- different kinds of PR crises;

- crisis and its consequences;

- handling PR crises;

- conclusions.

Write the letter, making your recommendations how to handle PR crises and give

the reasons for your choice. (About 250 words.)
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11Public relations and the Press

1. Look at the picture and discuss the following statement:

Public relations professionals can persuade a reporter to conduct an interview.

2. Read and translate the text.

Text 1

Public relations can't function without the press. PR professionals spend most of
their day maintaining existing relationships and cultivating new ones with journalists and
other members of the mass media. Journalists are bombarded with press releases - the Los

Angeles Times receives hundreds a week. Reporters are most likely to pay attention to

those from a trusted source.

For a PR person to win that trust, he issues press releases targeted to the journalist's
"beat," or expertise. Press releases should read like actual stories, not just bullet points
extolling the client's virtues. There has to be something truly newsworthy about the release
or it will be ignored.

Technically, journalists don't need press releases and PR contacts to do their jobs,
but it can make the task of filling a daily newspaper or nightly news broadcast much
easier. A well-written press release with a real news hook can translate directly into a

story, saving a journalist valuable time tracking down sources and assembling facts.
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In a perfect PR world, clients never make mistakes and the press never asks for
information that isn't on the official statement. But when the media comes calling, PR
departments and publicists are the first line of defense.

It's a hard fact of life for the PR professional. You crave media attention when the
news 1s good and flee from the spotlight when things go bad. As we discussed earlier, a
good PR department will have a plan in place and a skilled spokesman on hand to make
sure that the press hears something other than the classic "No comment."

If a client feels a newspaper is misrepresenting the facts, the PR professional does
have some weapons in his arsenal. One option is to write an Op-Ed piece telling the
client's side of the story and submit it to the newspaper for publication.

If the newspaper won't accept the editorial, another option is something called an
advertorial. Advertorials are paid advertisements that look and read like a regular Op-Ed
piece in a newspaper. Different newspapers have different policies about what kind of
information can appear in a paid ad, but many will simply print an advertorial with a
special banner that's says "advertisement." Ethical or not, studies have shown that readers
still have a hard time distinguishing between advertorials and regular editorials.

3. Decide if the following statements are True or False. Make a note of the part
of the text which helps you decide.

1. Public relations should function without the press.

2. Reporters pay attention to press releases from a trusted source.

3. In a perfect PR world, clients can make mistakes and the press never asks for
information that isn't on the official statement.

4. One option is to write an editorial telling the client's side of the story and submit
it to the newspaper for publication.

5. If the newspaper accepts the editorial, it is also necessary to have an advertorial.

6. It is still difficult for readers to distinguish between advertorials and regular
editorials.

4. Translate and transcribe the following words, learn them by heart. Find the

sentences where they were used and write them out.
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To maintain, to cultivate, press release, to target, newsworthy, bullet, to extol,
valuable, to crave, to flee, to misrepresent, weapon, arsenal, to submit, advertorial, policy,
to distinguish.

S. Fill in the gaps using the words from the given below. Change the form if
necessary.

Press release, to target, to submit, newsworthy, weapon, valuable, to maintain.

1. At the dawn of the nuclear age, the United States hoped to maintain a monopoly
on its new ... but the secrets for making nuclear ... soon spread.

2. How does the news media decide what is ... and what is not? There is a list of
criteria which each story is judged by.

3. This ... contains forward-looking statements that involve risks, uncertainties and
assumptions.

4. President Barack Obama will ... his proposed fiscal 2013 budget to Congress on
February 13, an administration official said.

5. That interest has taken off in recent years as advances in genetic engineering
allow them to customize viruses that ... tumors.

6. Steve Jobs built the world’s most ... technology company by creating devices
that changed how people use electronics and revolutionized the computer, music and
mobile-phone industries.

7. Reaching and ... a healthy weight is important for overall health and can help you
prevent and control many diseases and conditions.

6. Read and translate the following phrases. Compose your own sentences
using them.

To be bombarded with smth

To pay attention to smth

To track down

To win the trust

A real news hook

The first line of defense

To flee from the spotlight
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To distinguish between smth

7. Fill in the gaps with the necessary prepositions.

1. When you’re reading in English, pay attention ... interesting words and grammar.
2. The boys bombarded their friends ... snowballs. 3. It can be helpful how to distinguish
... love and emotional dependence. 4. Did the Clinton administration fail to track ... the
perpetrators of several terrorist attacks against Americans? 5. Why do people flee ... their
native countries?

8. Read and translate the following article. Summarize the article in writing.

What Makes a Story Newsworthy?

News can be defined as "Newsworthy information about recent events or
happenings, especially as reported by news media". But what makes news newsworthy?

There is a list of five factors, detailed below, which are considered when deciding if
a story is newsworthy. When an editor needs to decide whether to run with a particular
story, s/he will ask how well the story meets each of these criteria. Normally, a story
should perform well in at least two areas.

Naturally, competition plays a part. If there are a lot of newsworthy stories on a
particular day then some stories will be dropped. Although some stories can be delayed
until a new slot becomes available, time-sensitive news will often be dropped
permanently.

Timing

The word news means exactly that - things which are new. Topics which are current
are good news. Consumers are used to receiving the latest updates, and there is so much

news about that old news is quickly discarded.
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A story with only average interest needs to be told quickly if it is to be told at all. If
it happened today, it's news. If the same thing happened last week, it's no longer
interesting.

The number of people affected by the story is important. A plane crash in which
hundreds of people died is more significant than a crash killing a dozen.

Proximity

Stories which happen near to us have more significance. The closer the story to
home, the more newsworthy it is. For someone living in France, a major plane crash in the
USA has a similar news value to a small plane crash near Paris.

Note that proximity doesn't have to mean geographical distance. Stories from
countries with which we have a particular bond or similarity have the same effect. For
example, Australians would be expected to relate more to a story from a distant Western
nation than a story from a much closer Asian country.

Prominence

Famous people get more coverage just because they are famous. If you break your
arm it won't make the news, but if the Queen of England breaks her arm it's big news.

Human Interest

Human interest stories are a bit of a special case. They often disregard the main
rules of newsworthiness; for example, they don't date as quickly, they need not affect a
large number of people, and it may not matter where in the world the story takes place.

Human interest stories appeal to emotion. They aim to evoke responses such as
amusement or sadness. Television news programs often place a humorous or quirky story
at the end of the show to finish on a feel-good note. Newspapers often have a dedicated
area for offbeat or interesting items.

9. Read the following information about the relationship between PR specialists
and journalists and discuss it in class. Share your opinion about the peculiarities of
these relations. Translate this text into English.

OTHOWICHUST MHAPIIUKOB H  JKYPHAIMCTOB  CTAld  MPEAMETOM  MHOTHUX

CapKacTUYeCKUX  IIyTOK. JKypHaJIMCTOB  paslpaxaloT  HA30WIUBbIE  JCHCTBUS
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HEKOMITIETCHTBIX THApIIMKOB, a T, B CBOK OYEpPedb, CUHUTAIOT KYPHAJIHCTOB
3aHOCYWBBIMU BEPIIUTEIISIMH CYe0.

HenononnManue BO3HMKAaeT OTTOTO, YTO Yy MHUAPIIMKOB U KYPHAIMCTOB pa3HbIE
nenu. JKypHamuCThl XOTST THCaTh TO, YTO HMHTEPECHO YHUTATENI0, a MHAPIIUKH -
PYKOBOJACTBY WM  KiAMEHTY. MHorna  muapiiuk — BBIHYXIEH  JIEMCTBOBAThH
Henpo(ecCUOHaNbHO TMOJI AAaBICHUEM PYKOBOJCTBA, >KYPHAIMCTBI ATO MOHUMAIOT U
CTaparoOTCsi OTHOCUTHCS TEPIUMO, XOTS BOJIIO O0cca BCe paBHO HE HCHOJHSIOT. B aToM
CUTYallM1 BUHOBAT CaM MUAPUIUK, KOTOPBIA HE MOXKET ce0sl MPaBUIbHO MO3UIIMOHUPOBATH
BHYTPH KOMIIaHUH.

Baxapim 11t PR-cieruanucra sBisieTcsi yMeHrUe OCTaBUTh 3MOIIUU U B3SITh Ce0s B
pyku. Ilmapmuku oOwKarTcs, KOorja M3JaHue HE MPUCHUIAET Ha CBEPKY MaTepHallbl,
KYPHAJUCTBI TIPOCSIT HE OOMIKATHCA U CChlIatoTcs Ha 3akoH 0 CMU, B KOTOpOM cKa3aHo,
YTO COTJIACOBBIBATH JKYPHAIMCT 00s13aH TOJILKO MHTEPBbIO. BaxkHbIM B paboTe muapiiuka
ABJISIETCS. YMEHHME YOpPaBIsATh CBOMMHU OJMOLMSAMHU. V3IUIIHAS 3SMOLMOHAIBHOCTH B
OTHOIIEHUSAX C KypHAJTUCTAMHU, KOHKYPEHTaMH WM HA4YaJIhbCTBOM HETATUBHO OTPaXKAETCS
Ha o0pa3e KOMITAaHUH B ria3ax OOLIECTBEHHOCTH.

10. Choose one of the following topics and develop it in your composition
(about 200-250 words).

1. Public relations can't function without the press.

2. A love-hate relationship between PR specialists and journalists.

3. The difference between a news journalist and a PR specialist.

4. PR professionals need journalism skills.
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12 An informal letter

Informal letters are letters to friends, family members, boyfriends or girlfriends. A

personal letter to your friends and relatives is often friendly and intimate, that’s why you

should be warm and casual in the letter. Writing in correct style is not essential for an

informal letter. your letter should be interesting and it should contain your latest news. It

may include jokes, funny verses, pictures, etc. In your letter you should ask the opinion of

people you write to.

In an informal letter you should use:

informal grammar and vocabulary

short sentences

small words instead of big ones

phrasal verbs

contracted verb forms like we’ve, he’s, etc.
fewer passive verb forms

more action verbs

Sender’s address

Date
Opening greeting
Letter (body)
Closing greeting
Signature

1. Sender’s address (it is usually written in the top right-hand corner).
Example: 54 Fl., 21 Pushlin St.
Moscow 33543

Russian Federation

2. Opening greeting (a personal letter demands a personal greeting).

Dear John,.....
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Hi, John, ......

3. Letter (body) (start a new paragraph for each main point you want to make).

A. Ask your friend about him/ her and thank him/her for the letter.

How are things going on? How are you and your sister husband/family, etc? I hope
everything is OK. I've been wondering how... Thanks for your letter. I was glad to get your
letter and hear all your news.

B. Apologize for not writing for a long time and explain the reason.

I'm sorry I haven't written for so long, but... I haven't written for ages/I haven't kept
in touch because... It's been a while since I wrote, so...

C. Refer to your friend’s news.

Glad/sorry to hear that ... It's really good news that...

D. Give your news.

By the way, I have great news about... Let me tell you about... The big news is
that... Guess what?

E. Make suggestions.

Why don't we...? How about...?

4. Closing greeting (give a reason for ending your letter).

I'd better stop/say goodbye now. My lectures begin in half an hour/It's time to go to
bed/My friend i1s waiting for me. Got to go. That's about all my news. Give my
love/regards to... Drop me a line soon. I'd love to hear from you. I'm looking forward to
hearing from you soon. Do keep in touch. Can't wait to see you.

5. Signature.

Best wishes, Best regards, Love, Warmly, Fondly, Take care, Yours, Truly yours, +
your first name.

TASKS

1. Which phrase can you find in an informal letter? Circle the phrases
which would be appropriate for this kind of letter (several variants may be
appropriate).

1) A. How are things going on? B. How are things? C. How do you do?
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2)A. I am extremely grateful for your letter. B. Thanks for your letter. C. I was glad
to get your letter.

3)A. I am sorry to inform you that I have been busy lately. B. I'm sorry I haven't
written for so long, but I've been busy lately. C. Unfortunately. I’ve been busy lately.

2. Which phrases would you use:

to greet your friend. 2. to thank him / her for the letter. 3. to apologize for not
writing for a long time. 4. to refer to your friend’s news. 5. to share your happiness/
disappointment with your friend. 6. to give your news. 7. to make suggestions. 8. to ask a
favour. 9. to ask for a response. 10. to finish your letter.

. It’s really good news that. ..

. How about...?

. Could you do something for me?

. Many thanks for your last letter.

. I’m happy / sorry to hear that...

. Dear Alice,

. I’m really sorry I haven’t written for ages.
. Write back.

. Take care, Tom.

. let me tell you about...

3. Here is an extract from a letter to your colleague. Rewrite it in a more

informal style.

Example: I would like to inform you... — I’d like to tell you...

...I would like to inform you that this week I am busy preparing a new commercial
for a chemical company. I have some difficulties with pictures and slogans. I know that
you have a good experience with taking pictures. I’d be obliged if you could give me a hint
to the source of information. Please, let me know when I should call you. I look forward to
your telephone call...

4. Write an informal letter, making it an answer to this letter. Imagine you
know the person and his / her life.

Write a letter (100-140 words).
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In your letter

- answer his / her questions;

- ask three questions, basing on the information in the letter.

... In Great Britain many students of PR department like to take part in competitions
connected with their profession. They make projects in their free time. It’s very important
to have a skill for advertising, to get used to rivalry, to have an idea and then be able to
develop it. Could you tell me if you have the same in your country? What field of PR is
the most popular among Russian students? Do you ever use music in your PR projects?

As for the latest news, I have visited a performance of Rob Scotch (he is a popular

PR professional in the UK)...
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13 A formal letter

A formal style of letter is required for professional correspondence, business letters
and occasions when you must show respect to the person to whom you are writing. Your
letter should be concise and well presented. Remember that there are a number of
conventions that should be used when writing a formal letter.

Your formal letter must NOT include:

. informal grammar and vocabulary;
. abbreviations;

. contractions;

. slang;

. grammatical and spelling errors.

How to write a formal letter

Your return address

Recipient’s address

Date

Salutation

Letter (body)

Signing off

Your name
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1. Your return address.

It should be written in the top right-hand corner of the letter. Some people include their
phone number and e-mail address.

Example: 1800 Stone Ridge Street — your street address

Los Angeles, CA 9001 — city, state zip

2. Recipient’s address

The address of the person to whom you are writing should be written on the left just
below your return address:

Mr. / Mrs. / Ms. / Dr. + full name of recipient.

Title / position of recipient

Organization

Address

City, State, Zip Code.

3. The date.

Skip two lines and write the ate. It is written on the right below the sender’s address. Do
not use abbreviations or numbers for the month.

4. The salutation.

Skip two lines and start your letter with an appropriate greeting. If you do not know the
name of the person you are writing to, use Dear Sir or Madam. If you know the name, use the
title and the family name only. If you are writing to a man, use Mr. or Dr. If you are writing to
a woman, use Mrs. or Miss. But if you are not sure of her marital status, you can use Ms.
which is for both married and single women.

5. Letter (body).

Skip two lines and write an introduction. In your first paragraph give the reason for
writing, whether to inquire about a job, request information or file a complaint (a couple of
lines should be enough). Put details in the middle paragraphs. In the last paragraph tell the
recipient what you would like them to do as a result of the letter (sending you information,
contacting you for an interview etc. ) and thank them, where necessary.

I am writing to... I am writing with regard to... I am writing on behalf of ...

With regard to ... Regarding ... Concerning ...
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As you are aware ... / As you may have heard ...

Allow me to mention ...

I am requesting ... /I am writing to enquire about ...

I’'m confident that ... / I truly believe that...

Be assured that ...

I would like to know that ...

I have gained a clear idea as to what ...

It is an honor ...

I will thus be delighted to ...

I hope you will accept my apology. You have my guarantee that this will not occur
again.

I would like to personally thank you for ...

I am assured, nonetheless, that ...

I look forward to hearing from you.

If you require any further information, please let me know / contact me.

6. Signing off.

Skip four lines. If you do not know the names of the person, end the letter this way:
Yours, Faithfully.

If you use the name of the person, end the letter this way: Yours, Sincerely.

1. Your name. Write your name under your signature, given name first, family name

last.

Additional tips.

. Include only relevant information that supports the purpose of your letter.
. Keep your letter professional and cordial. Use a polite tone.

. Separate the paragraphs by double spacing and using tabs to indent the beginning
of each paragraph or use block style.
. Avoid abbreviations.

. Do not be vague. Make your message very clear.
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14 A complaint letter

You may write a letter of complaint if you are dissatisfied with a defective product,
poor service, or a negative situation that happened. Before writing a complaint letter find
out who has the power to do something about your situation.

Step 1

Include a heading, the inside address (the person or company you are writing to) and
a salutation (Dear...).

Step 2

Describe in detail why you are not satisfied with some product/service.

I am writing to complain about.../I must express my dissatisfaction with...

Step 3

Include the following information: the date and time of the incident; the names of
those involved; the name of product/service. If you are writing about a defective product,
make sure to include model or serial numbers.

Step 4

Say what solution you would like (a refund, a new product, an apology, etc).

I am afraid I must ask you to.../I would like you to...

Step 5!

To show that you are serious about your complaint, tell them you can report them to
the appropriate government authority. Let them know that by disregarding your letter, they
can lose customers in the form of your family and friends.

Step 6

Thank them for their time and attention.

Thank you for reading this letter. /Thank you for taking the time to read this letter.

Step 7

Write your name and how you can be reached (your telephone number /e-mail

address).
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Step 8

Sign your letter, Yours, Sincerely, + your full name / Yours, Faithfully, + your full

name.

Step 9

Include photocopies of any relevant document such as receipts or copies of checks

and enclose them with your letter.

Additional tips.

1.

Your letter should be brief and to the point.
Avoid putting emotions into your letter.
Use polite language and formal grammar.

Choose any situation and write a complaint letter (100-140 words).

A. You visited a new swimming-pool in your town and you were disappointed with

the service you received.

B. You bought a stationary bike and ordered home delivery. When the gym

apparatus was delivered, you found out that it was defective.

C. You visited anew sports shop and the shop assistant was not very polite.
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15 Essay

An essay is a piece of writing, which clearly expresses the authors personal opinion
about a definite subject of general interest. Essays are non-fictional but often subjective.
They can also include narrative. The main goal of an essay is to shape the reader's opinion.
The basic features of an essay are brevity, clarity of the message, subjectivity, appeal to a
wide audience and strong impact.

There are different types of essays:

1) descriptive essays;

2) comparative essays;

3) persuasive essays;

4) opinion essay;

5) argumentative essays;

6) critical essays;

7) analytical essays, and so on.

Your essay must include:

» formal language;

e active verbs;

e correct grammar and spelling.

Your essay must NOT include:

e contractions or abbreviations;

 simplistic vocabulary;

* slang expressions;

 spelling and grammatical errors.

How to write an essay

Step 1

Before writing your essay, choose a topic and define the intended audience. Think
of your thesis statement (what your essay is attempting to explain and prove). Your thesis
statement should explain everything you will talk about in the essay. It should be no longer
than one sentence.

For example:
s/



* Generation gap is caused by the lack of understanding between children and their
parents.

e Many of the crimes committed by young people are related to excessive alcohol
use and drug abuse.

Step 2

Begin by brainstorming. You don't have to write complete sentences or paragraphs.
Brainstorming involves coming up with ideas in words or short phrases. Write down:

1) The main idea of your essay

2) Brainstorming "for" your main idea

3) Brainstorming "against" your main idea

Step 3

Build an outline of your essay. The goal of an outline is to sum up each paragraph in
your essay. You should write complete sentences instead of paragraphs. Think of your
topic sentences:

1) Introductory paragraph of your essay.

2) First part of essay body.

3) Second part of essay body.

4) Conclusion.

Step 4

Write a draft of your essay. Add more to your topic sentences

1) Introductory paragraph

(Add one or two more sentences explaining your main idea. The goal of your
introductory paragraph is to get your reader's attention)

2) Essay body

(Each topic sentence now becomes the first sentence of a new paragraph. Add two
or three more sentences to the first sentence of each paragraph. Use these new sentences to
support and explain your ideas. Add facts, details, figures, or examples. The goal of your

essay body is to share ideas with your reader)
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3) Conclusion

(It restates the main idea of your essay and sums up what your essay is about. The
goal of your conclusion is to leave your reader with something to think about)

Step 5

Write the body of your essay first.

(Identify three or more points that support or explain your thesis statement. Each
point should be supported by specific evidence, examples, or arguments)

Step 6

Write a conclusion.

(Summarize your points. You should not introduce any new information that
supports your thesis. Your task is to 'repackage’ what you have already discussed, using a
broader perspective)

Step 7

Write an introduction.

(When the body and the conclusion are ready, it will be easier to write your
introduction.

Explain your thesis statement, and how you're going to affirm it.

Do not use such expression as, "This essay is about..,' or "The topic of this essay is...'

You can begin with a general statement, then follow it with a question or problem,
then with your thesis statement, and a brief overview of your points)

For example: Every year thousands of teenagers commit such offences as street
extortion, theft, robbery, smuggling, prostitution, vandalism, drug trafficking and rape. It
doesn't only ruin their lives, but it is dangerous for the whole society. Is there any way to
prevent juvenile delinquency?

Step 8

Review your essay in order to improve your writing, Make sure the conclusion and
introduction match the body of your essay.

Step 9

Proofread your essay in order to correct all mistakes.

Additional tips.
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Your essay should be clear, illuminating and informative.

Paragraphs should follow one another in logical order.
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16 Opinion Essay
In an opinion essay express your personal opinion and use "I statements". It is not necessary

to use arguments "for" and "against". You can describe only positive or only negative aspects
of the theme.

1. Introduction

Introduce the subject and state your opinion. You can paraphrase the main problem
using a question, proverb or an aphorism.

I have always wondered if/why/whether...,

There are so many different views on/possible approaches to...,

In order to present this problem, let me begin with a proverb/famous quote...

2. Body

Express your personal opinion. Every point should be supported by
reasons/examples. You can present opposing viewpoints and give reasons. It can be useful
to establish how many different approaches you can take to tackle the essay question.
Show how the problem may be investigated from a number of different "angles" (e.g.
socially, from psychological angle, from ecological angle, etc.)

To my mind,... In my opinion,... I strongly feel that... I believe that... As I see it,...
As far as I am concerned,...

According to another opinion ...

One can't agree/disagree that...

On the one hand..., On the other hand.,...

Firstly... Secondly... Thirdly ... Finally... Lastly ...

In particular ... Besides ...

Economically/socially/psychologically ...

From the angle/viewpoint of ...

From a historical/personal/global perspective...,

3. Conclusion
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Summarize what you have already said and restate your opinion using different
words. Make sure the conclusion matches the introduction and the body of your essay

To conclude,... In conclusion,... To sum up,... All in all,... Therefore,... Thus,...

To come back to the point raised at the beginning...,

However, it must be added...
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17 Argumentative Essay

Argumentative essays are used to address controversial issues. In an argumentative essay

it is necessary to use arguments "for" and "against". You should show that you can make

conclusions not only according to your personal assumptions, but according to definite facts as

well.

1 Introduction
Introduce the reader to the analyzed phenomenon and express your opinion.

The problem/phenomenon of... is/has always been/seems to be..., People have

always said/believed/thought/agreed...,

that...

It is a burning/topical/controversial question.

2 Body

Give your arguments "for" and "against" in separate parts of your essay.

One major advantage/disadvantage is...,

There are a number of advantages/disadvantages/drawbacks/weaknesses...

As critics/experts say/point out/claim..., According to... Some people believe
They say that...

To start with ... To begin with... Firstly... Secondly... Thirdly... Finally... Lastly...
On the one hand ... On the other hand ...

Besides...

What is more... Furthermore... Moreover ... In addition... Also... Apart from

However/But/Though/Although/Despite this/In spite of this/Nevertheless/In contrast

to this,...

For example/For instance

In fact,.../As a matter of fact,...

As a result,... Consequently,... For this reason,... Therefore,... Thus,...
3 Conclusion

Write a statement which shows that the problem is controversial but there is a

possibility of finding a compromise.
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To sum up,... All in all,... In conclusion,... In summary,... In general,...

It seems important to point out/add/remind that...,

The problem/issue/debate is far from solving yet, but...

Tasks

Read two essays. Pay attention to their structure. Underline some words and
expressions that you can use in your own essay. Answer the questions below.

People say that youth is the most wonderful period in a person's life. Do you agree
with this statement?

A.

Opinion Essay

"Youth is a kind of illness cured only by the passing years", as an Arabian proverb
says. I have always wondered why many people believe that youth is the most wonderful
period in a person's life. Maybe they have just forgotten what problems they had when
they were young.

From the psychological angle, youth is a very complicated period when young
people are undergoing the painful transition from childhood to independence. Boys and
girls often demand more freedom. Young people are facing psychological problems that
may cause aggression and lead to the rejection of adult values and experience.

Socially, many young people suffer from such problems as poverty, unemployment,
low incomes, ineffective educational systems, or breakdown of the family. Alcohol and
drugs become a kind of psychological or emotional escape for young people. Besides, in
many countries rates of youth crime have dramatically risen.

Finally, youth is a period when boys and girls fall in love for the first time in their
life. It may be their first unhappy experience that leads to great disappointment and
depression. Many young people even try to commit suicide. In my opinion, they often do
stupid things and sometimes their mistakes are irreparable.

Surely, it would be wrong to say that youth is the most awful period in a person's

life. No one can deny that youth is the time of many happy moments, thrilling experiences
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and wonderful discoveries, but I am sure that what young people need is their parents'
supervision and understanding. All in all, adults should help young people solve their
problems and overcome all difficulties.

1) How does the writer introduce the subject?

2) How many different approaches has the writer taken to tackle the essay question?

3) Does the writer use any examples, facts, figures to support every point?

4) Does the conclusion match the introduction and the body of the essay?

5) What linking expressions does the writer use?

B.

Argumentative Essay

People have always said that youth is the best period in a person's life. But to my
mind, this statement is arguable because youth is not only the time of parties, dates and
entertainment, but it is also a very painful period when young people face many serious
problems. On the one hand, youth is the period of happy moments, thrilling experiences
and wonderful discoveries. Young people don't usually have as many responsibilities and
duties as adults do. They don't have to work and they can spend their time on studies,
hobbies and entertainment. Youth is the time to make friends and to fall in love. It is the
time to make choices and decisions. Besides, young people are usually active, enthusiastic
and know what they want.

On the other hand, many young people cannot escape such serious problems as
poverty, unemployment, low incomes, or breakdown of the family. Alcohol and drugs
become a kind of psychological or emotional escape for them. As a result, in many
countries rates of youth crime have dramatically risen. Moreover, many young people are
facing psychological problems that may cause aggression and lead to the rejection of adult
values and experience.

All 1n all, youth is a very complicated period and it is impossible to protect young

people from all problems and difficulties they have to overcome. However, it is a happy
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period at the same time and one can hope that adults will help young people use it
fruitfully.

1) How does the writer introduce the analyzed phenomenon and express his
opinion?

2) How does the writer introduce his arguments "for" and "against"?

3) What conclusion does the writer draw?

4) Does the writer sound persuasive?

5) What linking expressions does the writer use?

6.Write an opinion essay (200-250 words).

Many grown-ups say that most teenagers are lazy, shallow, rude and violent. Do you
agree with such a point of view?

7.Write an argumentative essay (200-250 words).

Some parents are convinced that teenagers should work. Even such short-term jobs
as shop-assistants, baby-sitters, cashiers or waiters help boys and girls become more
responsible and makes them value time and money. Other adults think that it is a crime to
make teenagers work when they should enjoy their carefree lives. Present your arguments

for and against jobs for teenagers.
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18 Report

A report is a document which presents specific, focused content - often the result of
an experiment, investigation, or inquiry - to a specific audience. The audience may be
public or private, an individual or the public in general. Reports are used in government,
business, education, and science. They often use persuasive elements, such as graphics,
1mages, or specialized vocabulary in order to persuade that specific audience to undertake
an action.

Your report must include:

e formal language;

 correct grammar and spelling;

e clear headings for each paragraph;

* suitable expressions that are correct in the context.

Your report must NOT include:

* informal language;

e contractions;

* many phrasal verbs;

 spelling and grammatical errors.

How to write a report

Report Plan:

1) initial information;

2) introduction;

3) body: paragraph 2 heading;

4) paragraph 3 heading;

5) paragraph 4 heading;

6) conclusion/recommendations.

Step 1

Before you start writing your report you should ask yourself two questions: Who 1is
the reader? and What style should I use? If you are writing a report for a journal or an
official organization, you should use a formal style. If the report is for a student magazine

or club, it can be more informal.
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Step 2

Write a brief plan for your report. Write down everything you need to include and
then decide on the order that things should be written. Headings can help too, but they
don't need to be long or complicated.

Step 3

Begin with some initial information:

From:...

Subject: or Re:...

Date:...

Step 4

Write an introduction (what the report is about). Having visited/spoken to...

My findings are presented/outlined below

As requested,... This involved visiting/speaking to...

Step 5

Write the body of your report. Divide it into paragraphs and write headings for each
paragraph. Choose appropriate paragraph length. Use linking expressions to make your
report clear and logical.

To reinforce your ideas use also, for example, in addition, in other words, moreover.

To change your ideas use however, although, instead, but, on the other hand, in
contrast.

Step 6

Write a conclusion. Very often the ideas outlined in the introduction are repeated in
the summing up. It is a way of rounding off the text and bringing the reader back to the
initial points. Conclusions sometimes include recommendations too.

To sum up,... To conclude, ... In conclusion,... Thus,... Finally,... I would like to

recommend/suggest... You may wish to consider...
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Additional tips.

* Make sure that your report answers the question and contains everything it is
expected to contain.

* Be clear and concise.

» Use short headings to make your report clear for the reader.

» Use different grammatical structures and a range of vocabulary.

1. Read the sentences below. They are too informal for your report. Rewrite the
sentences in a more formal style.

1) Last spring was just awful in comparison to this spring, wasn't it?

2) I guess traffic jams influence the ecological situation of our city rather badly.

3) You know, sometimes weather forecasts are really misleading.

4)I mean we don't know what's really happening to the world's climate.

5) Why not go to Turkey in spring, when it's not so hot?

6) Don't forget to take clothing made of light material.

2. Read the report below. The writer's task is to compare the weather in London
and in Hurghada in winter and to recommend where to go.

To: Mrs Johnson From: Emma Watson

Re: Winters in London and Hurghada

Date: 15™ October

Introduction.

As requested, I have compared the weather in London, Great Britain, and in
Hurghada, Egypt, in winter in terms of their average temperatures. My findings are
presented below.

Winters in London

London has a temperate marine climate, so the city rarely sees extremely high or
low temperatures. Winters in London are chilly, but rarely below freezing with daytime
highs around 8 °C - 12 °C. Snow is relatively uncommon, particularly because heat from
the urban area can make London up to 5 °C warmer than the surrounding areas in winter.
Some snowfall, however, is usually seen up to a few times a year.

Winters in Hurghada
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Egypt's climate, as a hole, can be described as mild. Winters in Hurghada are rather
warm. The day temperature rises to 21.5 °C in January and it may fall to 11 °C. The
coldest month is February It is necessary to note, that nights in Hurghada are cool enough
due to fast downturn of temperature in desert.

Conclusion.

In conclusion, I would like to recommend travelling to Egypt in winter to those who
want to bathe and lie in the sun and who do not like when it is too hot at the same time. I
suggest going to London in summer when the weather is warmer and more pleasant.
However, winter is not a very bad choice for travelling.

3. Look through the report once again and answer the questions

a) Who is the reader of the report?

b) What style does the writer use?

¢) What phrase does the writer use for introducing the report?

d) What are the writer's recommendations/suggestions?

e) What can be done to improve the report?

4. Read the text and divide it into paragraphs. What is the subject of the report?

Find introduction and conclusion. Make up headings for each paragraph.

As requested, I have compared ancient and recent climate history and have studied
some climatic changes. My findings are presented below. The first people arrived in
America between 15,000 and 30,000 years ago. During that time, great ice sheets covered
much of North America. Some 14,000 years ago, the last ice sheet began to melt very
quickly. By 7,000 years ago, the ice was gone. This end to the ice ages led to big changes
on the Earth. Because of these changes many kinds of plants and animals died (for
example, mastodons - elephantlike animals). Starting in the 14™ century, Europeans lived
through what is known as the "Little Ice Age." This period lasted for several hundred
years. Because of the advance of glaciers along with hard winters and famines some people
starved and others left their homes. The Earth has warmed about 1°F in the last 100 years.
Periods of increased heat from the sun may have helped make the Earth warmer. But many
climatologists think that the greenhouse gases people produce are making the Earth

warmer, too. To sum up, the Earth's climate is changing gradually but inevitably. It is
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becoming warmer and as a result glaciers melt and the level of the sea rises. It can lead to
disastrous consequences. I would like to suggest that the government of our country
should spend more money on the studies of climatic changes and that we all should do our
best to improve the ecological situation worldwide.

5.You have received a letter from your English pen-friend who writes:

We're doing a project at school on climates of different countries. Could you write
to me a short report on the climate and weather in your native parts? I'd like to include it in
my project. Could you describe each season and mention average temperatures in spring,
summer, autumn and winter and average rainfall?

Write a report to your pen-friend (200—250 words). Revise your report and answer
the following questions:

Does your report contain all necessary details?

Have you written an introductory paragraph which tells the reader what to expect in
the main body of your report?

Is your report broken up into several paragraphs?

Do your paragraphs follow one another in logical order?

Do you have a conclusion that sums up your answer and includes your
recommendations?

Is your report written in a formal style?

Have you used a variety of words?

Have you used correct grammar and spelling?

6. Your teacher has asked you to write a report on the ecological situation of your
town/city and to compare it with the ecological situation of the neighbouring town/city.
Write about air and water qualify, traffic-jams, public transport and local factories. Try

to use some figures to prove your point of view. Write 200-250 words.
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19 Article

An article is a written, non-fiction essay. Articles usually appear in magazines,
newspapers, academic journals, or the Internet. Writing articles often requires a session of note
taking and research. Your article should be interesting and easy to read. It should also have
absorbing content and a title that catches the reader's attention.

Your article must include:

* informal style

e correct grammar and spelling

* an interesting heading

Your article must NOT include:

 unnecessary or contradictory information

e jargon or slang

» grammatical or spelling errors

How to write an article

Before you start writing your article, decide what you are going to write about.
Determine the topic of your article and brainstorm for ideas. Ask yourself the question:
Who are you writing for? If you are writing an article for your school magazine, a more
informal style is appropriate.

If you do not know the topic very well, you should collect more information in this
field. Do your research. You can use different magazines, books or documents, search the
Internet or talk to an expert in this field.

Write an outline or a summary of your article. It will help you focus on the main
points of the article.

Write an introduction (what you are going to tell your readers about). Try to make
your reader interested in your article from the very beginning.

Have you ever...?

Do you know that...?

Have you ever thought of...?
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Write the body of your article. Divide it into paragraphs. Give examples and
express your opinion to catch your reader's attention. If you are describing some event,
make sure your article answers five questions: WHY, WHERE, WHEN, WHAT and
HOW.

Take... for example...

To my mind,...

To my point of view, ...

I believe that...

As far as I'm concerned,...

As I see it,...

Write a conclusion. Conclusions sometimes include your suggestions and

recommendations too.

Let's...

Try...

Why not...?
Additional tips.

* The text of your article should flow smoothly

Make sure that the language of your article is not boring. Try to make your article
interesting.

e Write in a simple language that the average person can understand.

* Try to develop a conversation with your reader. Use the words "you" and "we".

Additional information on Article writing

Students often read newspapers for a wide variety of reasons, not least of which is to
keep informed in English. As you know, newspaper writing style tends to have three
levels: Headlines, leading phrases, and article content. Each of these has its own style.
Here is a short guideline to the main differences:

. Headline: Simple tenses, idiomatic, flashy vocabulary, no use of function
words

. Leading sentence: Present perfect tense often used to give general overview.
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. Article content: Proper tense usage, including a change from present perfect
to past tenses to give detailed, specific information about what, where and when
something happened.

TASKS

1. Decide whether the following sentences would be relevant (R) or irrelevant
(I) in your article.

A. This article explains how modern technology influences people's lives.

B.I have been asked to write an article about modern technology so I have done it

C. Have you ever wondered how technological advances have changed our
lives?

D. It's cool that

every day of my life I use such gadgets as mobile phones, PCs, digital tape recorders,
microwave ovens, air conditioners and others!

E. To conclude, I would like to give my suggestions on the topic.

F. Why not use technology only in peaceful purposes?

G.I hope you liked my article and now you have something to think about

2. Read two articles. Pay attention to their structure. Underline some words
and expressions that you can use in your own article. Look through the articles once
again and answer the questions below.

A.

Have you ever thought what role technology plays in your life? If so, you are not
alone. Many people are worried about the influence of modern technology on their lives
and they are naturally concerned about the future.

No doubt technology and society depend one upon the other. Technology changes
our culture. It influences economics, ethics and the environment. We are not sure if
technology improves our lives or makes them worse. For instance, the telephone and the
Internet have made communication much faster and easier. But many people say that they
have ceased to communicate face-to-face and they don't meet each other too often because

of technological advances.
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The fact that technical progress harms the environment is another important issue.
Some technological processes produce by-products that cause pollution. As a result we
suffer from acid rains, green house effect, ozone depletion and many ecological
catastrophes. Wouldn't it be better to live without all these calamities? I believe it would.

To my mind, we need to think more about the future. You don't just want to make
your life easier. You also want to make it better and healthier. Let's think more about our
planet and use technology wisely

1) Who is the reader of the article?

2) What style does the writer use?

3) What ways does the writer use to attract the reader's attention?

4) What words does the writer use to express his opinion?

5) What are the writer's recommendations/suggestions?

6) What might be a good title for this article?

B.

Do you believe that modern technology can change your life? I have never thought
that a mobile phone will help me find a boyfriend, and it is the most wonderful experience
in my life.

One day when I was sitting in the reading room doing my home work, my mobile
began to vibrate showing to me I had a new SMS. The telephone number was unknown to
me. [ read: HOW R U? (How are you?) I didn't know who the sender was, but I decided to
answer: OK N U? (OK and you?)

Later I found out that the name of the sender was Max. He was writing to his friend
Ted, but got the wrong number. I called him and explained his mistake to him. We talked
for some time and I liked his voice. So when Max offered to meet I agreed. He turned out
to be a very nice young man of my age and we liked each other very much.

We have been dating for six months and sometimes I think that we should never
have met but for my mobile phone. I am glad I have such a wonderful gadget as a mobile
phone which helps me keep in touch with my friends, be reachable wherever I am and even

meet new people.
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1) Who is the reader of the article?

2) What can you say about the writer's style?

3) What ways does the writer use to catch the reader's attention?

4)Does the writer answer five questions: WHY, WHERE, WHEN, WHAT and
HOW?

5) What might be a good title for this article?

3. Here 1s an extract from an article for a young people's magazine. Rewrite it in a
more informal style. Try to make the article more interesting.

Example: The majority of young people today cannot imagine their lives without a
mobile phone. — Can you imagine you life without a mobile? Many young people can't.

The majority of young people today cannot imagine their lives without a mobile
phone. At first only few could buy it. However today mobile phones have become
affordable and almost every teenager has a mobile. Because of cell phones communication
has changed as it has become much easier. Because of mobile phones people can be
reachable everywhere and it is almost impossible to miss something important. Sending
SMS messages is very fast and convenient. The popularity of SMS messages has led to the
development of a new, abbreviated version of English where traditional rules of grammar,
spelling and punctuation are largely ignored.

4. You have read the following announcement in a magazine for teenagers.

How do people use robots nowadays? Are they useful or dangerous to your mind?
Suggest ways in which robots could be used in your everyday life. The best articles will be
published in our magazine.

Write an article for the magazine (200-250 words). Make up an interesting title. Use
all techniques to attract the reader's attention.

5. You have read the following announcement in a magazine for young people.

Technology facilitates communication. Have you ever met friends online? If you
have, share your experience with our readers. The best articles will be published in our

magazine.
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Write an article for the magazine (200—250 words). Make up an interesting title.
Use all techniques to attract the reader's attention.

6. Your teacher has asked you to write an article for your school magazine. The title of
the article is 'Modern Technology: Good or Evil?' Write 200-250 words.

7. Read the newspaper article and summarize the contents. Then analyze the
difference between the headline, leading sentence and article content in terms of tense
usage and vocabulary.

FAKE VAN GOGH SELLS FOR $35 MILLION

A fake painting supposedly by Vincent Van Gogh has been sold for $35 million in
Paris.

Paris June 9 2004

Imagine this: It's the chance of a lifetime. You have the necessary cash and you have
the opportunity to buy a Van Gogh. After purchasing the painting and placing it on your
living room wall to show to all your friends, you discover that the painting is a forgery!

That's what happened to an anonymous telephone bidder who purchased Sunflowers
in the Wind at the Peinture Company in Paris, France. The first (supposed) Van Gogh
painting to have been auctioned since last year's record sale of $40 million, the forgery
was sold for $35 million. The painting had also been reported to be the last ever offered
for sale, Britain's Daily Times reported Thursday.

Unfortunately, shortly after the masterpiece had been transferred to the buyer's
home, the Academy of Fine Arts released a statement saying that Sunflowers in the Wind
was a fake. Upon further investigation, the report proved to be true. The unlucky buyer
was forced to recognize that he or she had indeed purchased a forgery.

8. Choose a headline and write your own newspaper article.

Newspaper Article 1

TRUCK CRASHES INTO LIVING ROOM

Leading sentence: provide your leading sentence

Article content: write at least three short paragraphs about the incident

Newspaper Article 2
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LOCAL COUNCIL: ACTION NOT PROMISES

Leading sentence: provide your leading sentence

Article content: write at least three short paragraphs about the incident
Newspaper Article 3

LOCAL FOOTBALL PLAYER WINS BIG

Leading sentence: provide your leading sentence

Article content: write at least three short paragraphs about the incident
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