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BBenenue

HuTepec OOMBITMHCTBA JIFOACH TTOCETHTh HOBBIE MECTa, MIO3HAKOMHUTHCS C HOBBIMH
JOJIbMH, UX KYJIBTYpPOH, )KH3HBIO U 0OBIYasiMU CITOCOOCTBOBAJI TOMY, YTO IyTEIISCTBHSI,
CHayajga €JWHUYHBIE U JOCTYIHbIE HEMHOTHM, CTAJId MPEBPAIAThCS B JUHAMHYHO
Pa3BUBAIOIIYIOCS OTPacCib, KOTOpasl CErOJHSI HACUMTHIBACT MUJUIUAPABI CIECHUAIUCTOB U
KJINEHTOB.

Pa3zgutne Typu3sMa  CONPOBOXKAAETCA HE  TOJBKO  BBITOJHBIM  TOPIOBO-
SKOHOMHMYECKUM COTPYJHHYECTBOM MEXKIy HapoJaMud U TOCyJapcTBamMH, HO U
CIIOCOOCTBYET YKPEIUICHHUIO JIPY>KECKUX OTHOIICHUM, 00€CTICUeHUIO B3aUMOIIOHUMAHUS U
B3aUMOYBakeHUs. CJEJICTBUEM ITOT0 BBICTYNAET MOTPEOHOCTh B TAKUX CIEIUATUCTAX,
KOTOphle OBl OJHOBPEMEHHO O0O0JIaajidi 3HAHUSAMH U YMEHUSIMHU DKOHOMUCTOB,
KYJbTYPOJIOTOB, COI[MOJIOTOB, ICUXOJOTOB M JINHIBUCTOB. A TIOCKOJIbKY aHTJIMACKUHN SI3bIK
BBICTYIIAET SI3BIKOM TJIO0AJIBHOTO OOIIEHUs, MPodecCHOoHaNIbl TYPUCTUUECKOTrO Ou3Heca,
KaK ¥ JII0OOT0 IPYroro, B CBOEM M3yUYE€HHUH aHTJIUICKOTO S3bIKa JOJIKHBI IIPOUTH 3TAIbl OT
OBJIQJCHUSI DJIEMEHTAPHBIM YypPOBHEM JI0 YPOBHS, TO3BOJISIONIUM  OCYIIECTBIATH
YCIIELIHYIO po¢eCCUOHATIbHYIO JeSITEIbHOCTD. N3yuenue JUCLUTTAHBI
«IIpodeccroHanbHBIi MHOCTPAHHBIN $3bIK» KaK pa3 W CTABUT TEpell COO0OM TaKyro
o0pa3zoBaTeIbHYIO 3a7a4y.

JlaHHBIE METOAMYECKHE YKa3aHWs MpeAHA3HAYEHBI IS CTYJCHTOB, 00YYaIOIIUXCs
1o HampasyieHuto noaArotoBku 43.04.02 Typusm (Maructparypa) U UMEIOT CBOEH LIENbIO
pPa3BUTHE HABBIKOB YCTHOM M MUCbMEHHOM peur HA MHOCTPAHHOM S3bIKE CHEIUATUCTOB 10
TYpU3MY.

Conepxanue METOAUYECKUX YKa3aHUM COOTBETCTBYET TeMaTHKe paboyeit
MporpaMMbl MO YKa3aHHOM CHEIUAIbHOCTU, U Y4YEOHBbIE MaTepuajbl MOTYT OBITh
MCIIOJI30BaHbl KaK B ayJUTOPHOM, TaK W TPHU OPraHU3allMd CAMOCTOSITEIHLHOW pabOThI
CTYJICHTOB.

Kaxnpii w3 4yeTblpex TEMATHYECKUX PpA3[eIOB METOAMYECKUX YKa3aHUU

MIPEACTABIISIET COOOM KOMIUIEKC 3a/IaHMii, HAPABIICHHBIN HA PACIIUPEHUE JIEKCUYECKOTO H



TEPMHUHOJIOTMYECKOI0 MUHUMYMA, Pa3BUTUE HABBIKOB UTEHUS U ayJUPOBAHUS, CUHTE3a U
aHajM3a JaHHBIX, TPOCKTUPOBAHUS U apTyMEHTAIUH.

B kayecTBe CpeACTB CaMOIIPOBEPKHM TMPU  CAMOCTOSITEIbHOW paboTe B
3aKJIFOUUTEIIPHOM YaCTH METOJAMYECKUX YKa3aHWU MPEJICTABICHBI KIIIOYM K HEKOTOPHIM
3aJIaHUSIM.

VYKka3zaHHbIE JHUTEpAaTypHbIE W JJCKTPOHHbIE HCTOYHMKH MOTYT CIYXKUTh B

JTaNbHEHUIIIEM yTriTyOJIeHUIO TPO(EeCCHOHATBHBIX U MHOSI3BIYHBIX 3HAHU.



1 The World Tourism Organization

1.1 Vocabulary

1.1.1 Match the definitions (a — f) with the words (1 — 6) below.

1. agency a. the act of giving money, ideas, help,
etc. towards a common purpose

2. contribution b. a group of people organized for a joint
purpose

3. driver c. one that provides impulse or
motivation

4, leadership d. a specialized department in the United
Nations

5.  support e. the capacity of someone to lead

6.  association f. financial or other help

1.1.2 Make word combinations using adjectives (1 — 6) and nouns (a — f). More

than one combination with each noun and adjective is possible.

1. local a. policy

2. economic b. development
3. tourism c. tool

4. negative d. authorities
5. sustainable e. impact

6. effective f. growth

1.2  Listening

Listen to the text at http://www?2.unwto.org/content/who-we-are-0 and fill in the
gaps.
The (1) (UNWTO) is the United

Nations  (2) responsible  for the promotion of responsible,

(3) and universally accessible tourism.



http://www2.unwto.org/content/who-we-are-0
http://www.unwto.org/

As the leading international organization in the field of tourism, UNWTO promotes

tourism as a (4) of economic growth, inclusive development and

environmental sustainability and offers (5) and support to the sector in

advancing knowledge and tourism policies worldwide.
UNWTO encourages the implementation of the Global Code of Ethics for Tourism,

to (6) tourism’s socio-economic contribution while minimizing its

possible negative (7) , and is committed to promoting tourism as an

instrument in achieving the Sustainable Development Goals (SDGs), geared towards

reducing poverty and (8) sustainable development worldwide.

UNWTO (9) market knowledge, promotes competitive and

sustainable tourism policies and instruments, fosters tourism education and training, and
works to make tourism an effective tool for development through technical assistance

projects in over 100 countries around the world.

UNWTO’s (10) includes 157 countries, 6 Associate Members
and over 480 Affiliate Members representing the private (11) , educational
institutions, tourism (12) and local tourism

(13)

1.3  While reading

1.3.1 Put the sentences into a logical order so you can make a story of WTO history

a. Towards the end of the 1960s, the IUOTO realized the need for further
transformation to enhance its role on an international level.

b. Resolution 2529 of the XXIVth UN general assembly stated: In 1970, the
IUOTO general assembly voted in favor of forming the World Tourism Organization
(WTO).

C. The origin of UNWTO goes back to 1925 when the International Congress of
Official Tourist Traffic Associations (ICOTT) was formed at the Huage.

d.  The 20th IUOTO general assembly in Tokyo, 1967, declared the need for the

creation of an intergovernmental body with the necessary abilities to function on an

7


http://ethics.unwto.org/en/content/global-code-ethics-tourism
http://www.un.org/sustainabledevelopment/
https://mail.rambler.ru/m/redirect?url=http%3A//www.wow.com/wiki/Tokyo&hash=d27f8c748575d9a340ba175180bb95c5

international level in cooperation with other international agencies, in particular the United
Nations.

e. The ICOTT became the International Union of Official Tourist Publicity
Organizations in 1934.

f. Following the end of the Second World War and with international travel
numbers increasing, the IUOTPO restructured itself into the International Union of
Official Travel Organizations (IUOTO).

g. Based on statutes of the IUOTO, and after ratification by the prescribed 51

states, the WTO came into operation on November 1, 1974.

1.3.2 Choose the best title for each part of the text: Structure, Members,

Organization aims, History

(@)

The objectives of the UNWTO are to promote and develop sustainable tourism and

thus to contribute to economic development, international understanding, peace, prosperity
and universal respect.
(b)
The origin of UNWTO goes back to 1925 when the International Congress of
Official Tourist Traffic Associations (ICOTT) was formed at the Huage. The ICOTT

became the International Union of Official Tourist Publicity Organizations in 1934.

Following the end of the Second World War and with international travel numbers
increasing, the IUOTPO restructured itself into the International Union of Official Travel
Organizations (IUOTO).

Towards the end of the 1960s, the IUOTO realized the need for further
transformation to enhance its role on an international level. The 20th ITUOTO general
assembly in Tokyo, 1967, declared the need for the creation of an intergovernmental body
with the necessary abilities to function on an international level in cooperation with other

international agencies, in particular the United Nations.



Resolution 2529 of the XXIVth UN general assembly stated: In 1970, the IUOTO
general assembly voted in favor of forming the World Tourism Organization (WTO).
Based on statutes of the IUOTO, and after ratification by the prescribed 51 states, the
WTO came into operation on November 1, 1974.

(©)

As of 2013, the membership of the UNWTO included 156 states, 6 associate

members and 2 observers .

Additionally there are some 400 affiliate members, representing the private sector,
educational institutions, tourism associations and local tourism authorities, non-
governmental entities with specialised interests in tourism, and commercial and non-
commercial bodies and associations with activities related to the aims of UNWTO or
falling within its competence.

(d)

The World Tourism Organization is composed of a General Assembly, Executive

Council, and Secretariat. These groups meet periodically to vote on the budget,

administration, and priorities of the organization.

1.4 Follow up activity

Study the site of UNWTO at : http://www?2.unwto.org/en and try to find the

information to answer the following questions.

a. Who is Secretary-General of the UNWTO? How long does he hold this
position?

b.  What is the principle body of the UNWTQO?

C Where are the headquaters of the UNWTQO?

d.  When did Russian Federation entered the UNWTQO?

What was the name of the world’s one-billionth tourist in 2012?

= @

What is the expected number of international tourists by 2030?


http://www2.unwto.org/en

2 World Tourism Day

2.1 Vocabulary

2.1.1 Find the pairs of synonyms:

1. community a. knowledge
2. underscore b. plan

3. awareness c. focus

4, global d. continuous
5. sustainable e. society

6. spotlight f. worldwide
7. blueprint g. underline
2.1.2 Find the pairs of antonyms:

1. foster a. unemployment
2. diverse b. visitor

3. employment c. unprofitable
4, lucrative d. finish

5. development e. block

6. launch f. decline

7. host g. same

2.1.3 Complete the sentences using the word combinations from the box

value chain ¢ global transition ¢ sector of tourism ¢ local population
sustainable development « the United Nations

a. The plays an important role in any

10



b. The mission of IS to maintain international peace and

security and to develop friendly relations between nations.

c. The is a powerful analyses tool for the strategic planning of an

organization.

d. We witness the to the renewable energy.

e. What would you like to focus your business on?

2.2  Before you read

Answer the questions:

Do you know when World Tourism Day (WTD) is celebrated?
What is the mission of WTD?

What country and city hosted WTD 2014?

What was the central theme of WTD 2014?

2.3 Now read the text and check your answers to the questions in 2.2

Celebrated every year on September 27, World Tourism Day (WTD) is the global
observance day earmarked in the United Nations calendar to raise awareness of tourism’s
social, political, cultural and economic value.

WTD 2014 focused on the theme of Tourism and Community Development,
spotlighting tourism’s role in empowering communities worldwide. This central theme
was in line with the United Nations™ global transition into the Sustainable Development
Goals (SDGSs) as the guiding blueprint for the post-2015 sustainable development agenda.

With the special focus on the community, WTD 2014 underscored tourism’s
contribution to sustainable development from the grassroots level, by engaging local
populations in the tourism value chain and fostering education, skills and local
governance. As a people-based service sector founded on interaction, with a horizontal
impact on a diverse range of other sectors, tourism opens the doors for employment,

sustainable livelihoods and lucrative business opportunities at local level.

11



The city of Guadalajara in the state of Jalisco, Mexico played host to the official
celebrations which were attended by the President of Mexico, Enrique Pefa Nieto, the
Secretary of Tourism of Mexico, Claudia Ruiz Massieu Salinas, the UNWTO Secretary-
General, Taleb Rifai, as well as Tourism Ministers from around the world.

The WTD 2014 High-Level Think Tank gathered Tourism Ministers from
Albania, Aruba, Benin, Colombia, Honduras, Malaysia, Mexico, Nicaragua, Paraguay
and Peru as well as the representative from the Organization of Economic Co-operation
and Development (OECD).

As part of the global-wide activities leading up to WTD 2014, UNWTO launched a
competition that called on bloggers worldwide to post their experience in tourism and
community development. Alongside the competition, UNWTO also hosted a photo album

on Facebook including the images of WTD celebrations from around the world.

2.4 Discussion

Is WTD celebrated in your country / company?
Who participates in the celebrations?
What are the main events?

What goals do you set when organizing WTD and do you achieve them?

2.5 Project work

Imagine you have got a task to develop the WTD scenario to celebrate in your

company. Make a short (10 min.) speech/ presentation on your ideas.

3 Tourism in numbers
3.1 Vocabulary

Look at the words and word combinations in italics carefully. Choose the correct

option to complete the sentences. Consult your dictionary if needed.

1)  International tourists are people who ...
12



travel outside their country;
stay in their own country;

visit places they like.

The term “arrivals” means ...
financial receipts ;

tourists.

To round up a number is the same as ...

to upside-down a number;

to approximate a number;

to forget a number.
Destination is ...

the end of a journey;

the start of a journey;

the journey with no end.

A contributor leads to the ...
loss of something;

growth of something;

mix of something.

Recovery in economics is defined as ...

an instability;

a depression;

an economic upturn.
Average refers to ...
super expensive;
medial sum;

low cost.

13



3.2 Look at the Figure 1 below and fill in the missing names of the regions and
numbers.
continues to be the most visited region with over half of the world’s

international tourists. In 2014, it received 17 million more arrivals, rounding up a total of

_____million.

International tourist arrivals in and (+5 %) increased by 13
million to million.

In terms of arrivals, the was the best performing region with 8 % growth,

welcoming an additional 14 million international tourists and raising the total to
million. Growth was driven by North America (+9%), and the Caribbean (+7 %). Arrivals
to Central America and South America grew at double the rate recorded in 2013 and well
above the world average.

International tourism in (+5 %) showed good results in most
destinations. The region attracted an additional 2 million arrivals in 2014, bringing up the
total to _ million.

’s international tourist numbers grew by 2 %, equivalent to an increase of
one million arrivals to reach __ million tourists. While arrivals to North Africa were
weak (+1 %), Sub-Saharan Africa saw international tourist numbers rise by 3 % despite
the Ebola Virus Disease outbreak in a few West.

H Europe - 584 min.

| Asia & the Pacific - 263 min.
Americas - 182 min.

M Africa - 56 min.

= Middle east - 50 min.

Figure 1 — International arrivals, 2014

14



3.3 Look at the Figure 2 below and fill in the gaps in the passage below.

In contrast to the moderate and uneven expansion of the global economy,
international tourism has progressively grown above expectations over recent years. In
2013, total export earnings generated by international tourism reached a record US$ 1,409

trillion. As an export category, it ranks worldwide, after

and , but notably ahead of

m Automobiles products

Export earnings by category M International tourism
(2013, USS trillion) Food
B Chemicals
M Fuels

Figure 2 — Export earnings by category

3.4 Project work

Study the official site of the Federal Agency for Tourism (the Ministry of Culture of
RF subdivision) at http://www.russiatourism.ru/contents/statistika and find the data on
2015 statistics:

What is the number of international tourists coming to the Russian Federation?

What are the leading countries by number of arrivals in the territory of the Russian
Federation?

What is the number of the Russian Federation citizens travelling abroad? What are
the most popular destinations for citizens of the Russian Federation travelling abroad?

Be ready to present the info in the class. Illustrate your findings with the relevant

diagrams/ charts/ graphs/ tables.
15
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4 The Faces of Tourism
4.1 Vocabulary

With more than one billion of international tourists every year, international tourism
makes up almost 10% of global GDP. One in every 11 jobs on the planet is the tourism
jobs: chefs, innkeepers, artisans, taxi drivers, guides and millions of others who belong to
the tourism sector.

Match the responsibilities with the job’s titles. Can you continue the list with your

own examples?

1.Baristas a) sell and collect tickets at the door, as well as show patrons
to their seats once inside the venue.

2. Porters b) provide interesting information to tourists and travelers in
museums and galleries as well as other attractions throughout
the world.

3. Ushers c) are responsible for cleaning materials, surfaces and objects,

using cleaning tools and supplies.
4. Tour Guides d) often carry luggage for passengers or hotel guests.

5. Cleaners e) are responsible for making, mixing and serving a variety of
hot and cold beverages to customers in cafes, coffee shops,
hotels, bars, restaurants and clubs.

6. f)

16



4.2 While watching

4.2.1 In the video at https://www.youtube.com/watch?v=B5MkV7A83k4 you will

get to know some of the individuals working in tourism industry: Brian Lee from
Australia, Mohammad Daifallah from Jordan, Jean Damascene Hakizimana from Rwanda
and Cristina Suafia from Peru. Watch the first part (0:00 — 2:23) and match the photos to

the names above.

4.2.2 Watch the second part of the video and learn how tourism contributed to the

lives of these people and what dreams they have. Complete the sentences.

1) Brian Lee: My dream for the future is to see young (a) people

stepping up and doing what I do.
2) Cristina Suafa: | have learnt how to organize my family, and my children have

been able to study. My dream is to create a small travel (b) , SO that

(c) can come directly from their countries to our houses in different parts of

our country where our communities can receive tourists. This is our dream.

3) Mohammad Daifallah: This is a good chance to find the (d) close

to my family. | became a teacher for the nature.

4.3 Write you own short tourism story. The following questions might help you.

- What is your name?
- Where are you from?
- Where do you work?

17
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- How did you get into tourism business?

- What are your responsibilities?

- What do you like most in your job?

- How has your life changed?

- What are you dreams/ plans for the future?

18



Keys

1.111-d,2-a,3-¢c,4—e,5-1,6-Db

1.121-d,2-f,3-a,4-¢,5-b,6-cC

1.2 1 — World Tourism Organization, 2 — agency, 3 — sustainable, 4 — driver, 5 —
leadership, 6 — maximize, 7 — impacts, 8 — fostering, 9 — generates, 10 — membership, 11 —
sector, 12 — associations, 13 — authorities.

131c,e f,a,dDb,g

1.3.2 a— Organization aims, b — History, c — Members, d — Structure

1.4 a. Tabel D. Rifai (Jordan) Mr. Rifai is Secretary-General of the World Tourism
Organization (UNWTO) based in Madrid, Spain. He holds this position since 1 January
2010. He was unanimously elected at the 18th session of UNWTO General Assembly
(October 2009), following the recommendation of the UNWTO Executive Council made
in May 2009.

b. The General Assembly is the principal gathering of the World Tourism Organization. It
meets every two years to approve the budget and programme of work and to debate topics
of vital importance to the tourism sector. Every four years it elects a Secretary-General.
The General Assembly is composed of Full Members and Associate Members. Affiliate
Members and representatives of other international organizations participate as observers.
The World Committee on Tourism Ethics is a subsidiary organ of the General Assembly.
c. Headquarters World Tourism Organization Capitan Haya 42 28020 Madrid, Spain

d. 1975

e. A British tourist visiting Madrid, Spain on 13 December 2012 has been revealed as the
symbolic face of the one billion international tourists travelling in 2012. The one-billionth
tourist, Mrs. Dale Sheppard-Floyd from the United Kingdom, came to Spain for three
days.

f. 1.8 billion

2111-e,2-9,3-a,4-f,5-d,6-c,7-D
2121-e,2-9,3-3,4-¢,5-f,6-d,7-b
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2.1.3 a. local population, sustainable development, b. the United Nations, c. value chain, d.
global transition, e. sector of tourism

311-a;2-b;3-b,4-3;5-b;6-—c;7-cC

3.2 Europe continues to be the most visited region with over half of the world’s
international tourists. In 2014, it received 17 million more arrivals, rounding up a total of
584 million. So, tourism has been a major contributor to the European economic recovery.

International tourist arrivals in Asia and the Pacific (+5 %) increased by 13 million
to 263 million.

In terms of arrivals, the Americas was the best performing region with 8 % growth,
welcoming an additional 14 million international tourists and raising the total to 182
million. Growth was driven by North America (+9 %), and the Caribbean (+7 %). Arrivals
to Central America and South America grew at double the rate recorded in 2013 and well
above the world average.

International tourism in the Middle East (+5 %) showed good results in most
destinations. The region attracted an additional 2 million arrivals in 2014, bringing up the
total to 50 million.

Africa’s international tourist numbers grew by an estimated 2 %, equivalent to an increase
of one million arrivals to reach 56 million tourists. While arrivals to North Africa were
weak (+1 %), Sub-Saharan Africa saw international tourist numbers rise by 3 % despite
the Ebola Virus Disease outbreak in a few West African countries.

3.3 In contrast to the moderate and uneven expansion of the global economy,
international tourism has progressively grown above expectations over recent years. In
2013, total export earnings generated by international tourism reached a record US$ 1.409
trillion. As an export category, it ranks fourth worldwide, after fuels, chemicals and food,
but notably ahead of automotive products.

411-e,2-d,3-3,4-b,5-c¢

4.2.1 1 — Mohammad Daifallah, 2 — Cristina Suafia, 3 — Brian Lee, 4 - Jean Damascene
Hakizimana

4.2.3 a— community, b —agency, ¢ — tourists, d — work
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Brian Lee: | have started my own tourism business that | operate out of Kooljaman
and I think it’s getting people to know that there is a place that no one else has seen, but
everyone else who comes here can share what we have.

Mohammad Daifallah: My name is Mohammad Daifallah from Jordan. | was born at
Wadi, Dana. I am from It’s a Bedouin family. | worked at Fenyan EcoLodge in different
jobs and later as an Eco Guide. | go with the people, and | tell them about my traditional
life and my nature.

Jean Damascene Hakizimana: | wanted to be a ranger or a guide at my dreams
because | love so much the gorillas. I explain to my family and to my friends that | am
doing activities related to park protection. Doing this work, | am able to continue my
education, improve my communication skills, My children and my family are very very
happy of the job | am doing, and they support me very very much.

Cristina Suafia: Thanks to our family support we pushed the project forward, and
now more tourists are visiting and the community realized that people come to stay.

Brian Lee: My dream for the future is to see young community people stepping up
and doing what | do.

Cristina Suafa:l have learnt how to organize my family and my children have been
able to study. My dream is to create a small travel agency, so that tourists can come
directly from their countries to our houses in different parts of our country where our
communities can receive tourists. This is our dream.

Mohammad Daifallah: This is a good chance to find the work close to my family. |

became a teacher for the nature.
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